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Pharmacists  do  not  want  to  be  put  in  the  position  of 
having  to  substitute  generic  medicines  for  those 
prescribed  by  GPs,  according  to  the  Labour  Shadow 
Health  Secretary  Robin  Cook,  who  last  week  unveiled  the 
Opposition's  latest  initiative  on  NHS  reform.  If  this  is  really 
Mr  Cook's  considered  wisdom  on  generic  substitution  then 
one  wonders  where  he  gets  his  information  from.  To 
suggest  that  pharmacists  are  incapable  of  substituting 
generically  should  the  need  arise  is  obviously  laughable,  and 
Mr  Cook  sensibly  does  not  go  that  far.  But  to  infer  that 
pharmacists  might  not  be  prepared  to  take  on  the 
responsibility  is  insulting  as  well  as  untrue.  Many  would 
welcome  the  chance,  were  workable  legislation  enacted,  to 
clear  their  dispensary  shelves  of  unnecessarily  duplicated 
products.  Mr  Cook  is  nearer  the  mark  when  he  says  that 
generic  substitution  would  lead  to  conflict  between  GPs  and 
pharmacists.  It  is  what  doctors  see  as  an  erosion  of  their 
clinical  freedom  which  will  prevent  the  idea  becoming  a 
reality.  In  any  event,  in  Labour's  plans  for  the  NHS  there 
will  be  no  place  for  full  scale  generic  substitution. 

But  what  about  limited  substitution?  The  presence  of 
branded  generics  has  been  a  small,  but  emotive  thorn  in  the 


side  of  pharmacists  for  a  while.  Such  manipulation  of  the 
Drug  Tariff  means  financial  loss  for  the  Department  of 
Health  and  no  advantage  to  patients.  Last  week,  the  NPA 
proposed  that  pharmacists  should  be  required  to  dispense 
as  written  any  prescription  for  the  original  branded  product, 
patent-protected  or  not.  Other  scripts  would  be  treated 
and  remunerated  as  generic  whether  written  as  such  or  as 
a  so-called  "brand".  This  would  seem  a  simple  and 
effective  solution  and  it  is  to  be  hoped  support  is 
forthcoming  from  PSNC  and  the  Royal  Pharmaceutical 
Society  for  an  approach  to  the  Department. 

PSNC  has  always  supported  generic  prescribing  as  cost 
effective,  and  points  to  the  fact  that  contractors  in  the  UK 
are  in  the  unique  situation  of  being  able  to  have  some  choice 
over  the  generic  that  is  eventually  supplied.  However,  on 
generic  substitution  the  Committee  "does  not  consider 
there  is  sufficient  data  to  enable  a  pharmacist  to  take 
absolute  responsibility  for  substitution".  This  rather  vague 
statement  suggests  there  may  be  a  problem  with  liability, 
but  the  NPA  must  have  surely  addressed  this  aspect  before 
putting  forward  its  idea.  If  there  is  going  to  be  a  problem 
let's  hear  about  it. 
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Pharmacy  battles  on 
through  the  blizzards 


Last  weekend's  arctic  conditions 
dented  pre-Christmas  takings  and 
took  its  toll  of  pharmaceutical 
services.  Staff  failed  to  get  to 
work,  computer  systems  went 
down  and  delivery  vans  were 
stuck  in  the  snow. 

Basil  Green  of  Greens 
Pharmaceuticals  in  Coventry  said 
it  was  the  first  time  in  over  40 
years  he'd  failed  to  get  to  work. 
Only  around  half  the  staff  reached 
work  and  none  of  the  central 
Coventry  branches  opened.  One 
branch  manager  spent  36  hours 
marooned  on  the  A45. 

"From  a  business  point  of 
view  I  would  not  like  to  calculate 
how  much  we  lost  in  cash  turnover 
on  that  Saturday  from  our 
branches",  said  Mr  Green, 
"particularly  with  it  coming  so 
close  to  Christmas." 

Moss  Chemists'  Barry 
Andrews  said  that  four  branches 
failed  to  open  and  the  Nuneaton 
branch  was  still  without  power  on 
Tuesday  afternoon.  "This  was 
certainly  not  what  we  wanted  on 
the  second  most  important 
Saturday  before  Christmas,"  he 
said. 

A  spokesman  for  Boots  said: 
"A  number  of  stores  in  areas 
badly  affected  by  the  weather 
closed  in  the  interests  of  staff  and 
customers.  On  the  whole  we 
were  very  pleased  with  the 
number  of  deliveries  made . ' ' 

Elaine  Smith,  manager  of 
Jardines  Chemist  in  Beeston, 
Nottingham,  said  she  thought 
they  had  "got  off  lightly  compared 
to  some".  They  had  experienced 
power  cuts  on  Saturday  and  were 
having  to  boil  their  water. 


A  number  of  National  Co- 
operative Chemist  area  managers 
spent  a  nightmare  weekend 
travelling  back  from  a  meeting  in 
Warrington.  Sales  development 
manager  Peter  Troughton  left  the 
hotel  at  1pm  on  Saturday  and 
finally  reached  London  at  4.45pm 
on  Sunday.  "It  was  an  experience 
I  have  no  wish  to  repeat, ' '  he  said. 

Unichem's  Leeds  branch  had 
to  mount  a  rescue  operation  on 
Saturday  after  a  van  became  stuck 
between  Halifax  and  Keighley.  A 
rescue  vehicle  got  to  within  a  mile 
of  the  van  and  stuck  as  well. 
Eventually  a  second  rescue 
vehicle  reached  the  stranded 
drivers  and  police  surveillance 
was  enlisted  until  the  van  was 
freed  on  Sunday. 

Operations  manager  at 
Unichem  Leeds,  David  Crowther, 
praised  the  efforts  of  the  staff.  He 
reported  that  candles  were  in 


demand  together  with  ready  made 
baby  food  due  to  the  lack  of  water 
in  some  areas. 

A  Boots  delivery  driver, 
stranded  in  the  Birmingham  area, 
stayed  with  his  vehicle  all 
weekend,  refusing  to  leave  it  as  it 
contained  medical  supplies. 

Wholesalers  were  affected  by 
abandoned  vehicles  and  snow 
drifts  which  blocked  roads.  "It 
was  quite  horrendous,"  said  Mr 
G.  Mellor  of  Unichem  in  Hinckley. 

Power  cuts  causing  computer 
failures  compounded  problems 
faced  by  Macarthy's  Medical  in 
Northampton,  while 
Nottingham's  PIF  Pharma- 
ceuticals managed  to  deliver  at 
least  60  per  cent  of  their  orders  on 
Saturday.  Blocked  roads 
prevented  deliveries  reaching 
Mansfield  where  some  shops 
were  still  without  power  on 
Tuesday  morning. 


Guild  offered 
5.4pc  on  pay 

The  Guild  of  Hospital  Pharmacists 
is  to  ballot  members  on  a  5.4  per 
cent  pay  offer  for  the  period 
October  1  to  March  31,  1991. 

At  a  meeting  last  month,  the 
management  side  said  they 
wanted  to  link  a  percentage  offer 
with  a  move  from  the  pharmacists 
pay  spine  to  the  NHS  scientific  and 
technical  pay  spine.  However,  at 
Tuesday's  meeting  management 
side  did  not  pursue  the  matter, 
according  to  staff  side  secretary 
Dr  David  Bird. 

Ron  Pate,  vice-president  of 
the  Guild  and  a  member  of  the 
staff  side  team,  told  C&D 
management  side  weren't 
prepared  to  negotiate.  Staff  side 
had  identified  "serious  problems" 
with  a  transfer.  The  scientific  pay 
spine  had  fewer  pay  points  so 
transferring  pharmacists'  grading 
would  produce  anomalies. 

Dr  Bird  says  management 
may  return  to  the  matter  next 
year,  but  the  new  NHS  trusts  may 
want  to  consolidate  on  one  scale 
from  April. 

Mr  Pate  said  the  5.4  per  cent 
offer,  added  to  last  year's  9  per 
cent  18-month  deal,  would  put 
pharmacists  marginally  behind 
where  they  would  have  been  with 
two  12-month  deals  worth  6.5  per 
cent  and  7.9  per  cent. 

The  staff  side  will  not  make 
recommendations  on  the  ballot, 
but  will  provide  a  commentary  on 
the  negotiations. 

One  third 
always  ill 

One  third  of  both  men  and  women 
have  a  long-standing  illness, 
according  to  the  latest  General 
Household  Survey  (1988;  HMSO, 
£16.50).  The  proportion  has 
increased  from  21  per  cent  in  1972 
and  is  highest  among  the  unskilled 
manual  group. 

Musculoskeletal  complaints 
were  the  most  common  (124  per 
1,000),  followed  by  heart  and 
circulatory  diseases  (75  per 
1,000),  respiratory  disorders  (70 
per  1,000)  and  disorders  of  the 
digestive  system  (33  per  1,000). 

In  1988,  33  per  cent  of  men 
and  30  per  cent  of  women  smoked 
cigarettes,  continuing  the  decline 
seen  since  1972.  One  tenth  of 
women  and  26  per  cent  of  men 
drank  more  than  the 
recommended  sensible  amount 
(over  21  units  a  week  for  men,  14 
units  for  women)  and  there  was  a 
strong  association  between 
alcohol  consumption  and  smoking 
behaviour  in  all  age  groups. 


No  substitution  says  Labour 


Generic  substitution  leads  to 
conflict  between  pharmacists  and 
GPs,  and  pharmacists  do  not  want 
to  be  put  in  the  position  of  having 
to  substitute  medicines  for  those 
prescribed  by  GPs,  says  Shadow 
Health  Secretary  Robin  Cook. 

Mr  Cook,  announcing  that  a 
future  Labour  Government  would 
encourage  generic  prescribing  as 
part  of  a  plan  to  strengthen  the 
NHS,  made  it  clear  the  policy  will 
not  include  generic  substitution. 

The  consultative  document 
"A  fresh  start  for  health" 
welcomes  progress  towards  self- 


regulation  within  complementary 
medicine.  A  Labour  Government 
would  back  the  introduction  of 
national  systems  of  accreditation 
and  registration  for 
complementary  practitioners.  It 
would  also  support  pilot  projects 
providing  free  treatment  within 
the  NHS  by  such  recognised 
practitioners,  and  would 
acknowledge  that  licensing 
procedures  should  provide 
appropriate  assessment  methods 
for  natural  medicines  and  not  apply 
"inappropriate  assessments 
designed  for  pharmaceuticals" . 


HMJ£  You  Got 
R>£     TURTLE  MA/J/A  ? 
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Bottomley 
says  MCA  will 
meet  targets 

Health  Minister  Virginia 
Bottomley  has  given  a 
commitment  that  the  Medicines 
Control  Agency  will  meet  its 
target  of  a  six  month  pick-up  time 
for  abridged  licence  applications 
by  April  1991. 

Mrs  Bottomley  has  given  tins 
assurance  to  the  Proprietary 
Association  of  Great  Britain, 
although  she  acknowledges  there 
will  probably  be  a  deluge  of 
applications  to  beat  this  month's 
fee  increase . 

The  PAGB  comments  that 
although  the  MCA  reduced 
processing  times  from  23  months 
to  17  months  during  its  first  year 
of  operation,  the  time  taken  to 
make  these  improvements  would 
suggest  it  has  a  major  job  on  its 
hands  to  meet  the  target. 

For  companies  marketing 
seasonal  products  like  hayfever 
and  cough/cold  remedies  these 
delays  can  mean  two  years  of  lost 
sales,  says  the  PAGB. 

New  chemical  entities  are  now 
being  processed  in  79  days,  below 
the  target  time  of  132  days.  The 
Agency  recognises  that  fees 
trigger  a  rush  of  applications,  and 
a  full  review  of  the  fee  system  is 
promised  from  April  1991. 
■  The  Proprietary  Association 
says  the  Consumers'  Associa- 
tion's opinion  of  OTC  medicines 
advertising  given  to  the  European 
Community,  has  endorsed  its  own 
lobbying  effort.  CA  has  come  out 
in  favour:  "We  consider  the 
advertising  of  OTC  drugs  can  be 
an  effective  mechanism  for 
promoting  the  operation  of  the 
market  place,  particularly  by 
bringing  new  products  to  the 
attention  of  the  consumer. 


US  to  get 
Norplant 

A  contraceptive  designed  to  work 
for  up  to  five  years  has  been 
approved  by  the  US  Food  and 
Drug  Administration  this  week. 

Norplant  is  an  implant  of  six 
matchstick-sized  silicone  rubber 
capsules  that  release 
levonorgestrel.  It  is  said  to  be  as 
effective  as  oral  contraceptives 
(OCs)  and  "considerably  less 
expensive"  than  the  cost  of  a  five- 
year  supply  of  OCs. 

Made  by  a  Finnish  company, 
Norplant  is  currently  available  in 
17  countries.  It  is  unlikely  to  be 
available  in  the  UK  in  the 
immediate  future,  sav  Wveth. 


Doubts  for  pharmacy 
remain  in  NHS  trusts 


The  implications  for  the  pharmacy 
services  of  hospitals  with  self- 
governing  status  remains  unclear, 
as  Health  Secretary  William 
Waldegrave  last  week  approved 
56  new  NHS  trusts. 

John  Gilby,  president,  Guild  of 
Hospital  Pharmacists,  believes 
that  trust  applications  have  been 
so  broad  that  they  have  not 
mentioned  service  departments 
such  as  pharmacy.  "The  Guild 
hopes  the  NHS  will  provide  an 
opportunity  for  the  development 
of  hospital  pharmacy,  rather  than 
a  threat,"  he  told  C&D. 

Aileen  Edwards,  DPhO, 
Kingston  and  Esher,  believes  the 
Kingston  Hospital  Trust  will  make 
the  pharmacy  service  more 
flexible,  providing  the  opportunity 
to  sell  services,  buy  in  others,  and 
negotiate  staff  terms  and 
conditions. 

Mr  Gilby  says:  "One  of  the 
worries  for  the  Guild  is  how 
differently  trusts  will  be  organised 
both  within  a  district  and 
throughout  the  country."  Bob 
Timson,  Central  Notts  DPhO,  and 
chairman  of  the  Guild's  pay 
negotiating  team,  says 
arrangements  would  have  to  be 
made  for  buying  and  selling  across 
the  boundary  if  a  central  pharmacy 
was  in  a  trust  and  other  hospitals 
were  in  directly  managed  units. 

Mr  Timson  thinks  that  in  the 
early  years,  Whitley  Council  rates 
of  pay  and  conditions  of  service 
will  be  adopted  by  trusts. 
However,  there  is  the  possibility 
staff  may  eventually  be  poached 
from  directly  managed  units.  "I 
think  trusts  will  operate  on  the 
principle  of  market  forces,"  he 
explained. 


Helen  Remington,  principal 
pharmacist,  drug  information 
services  at  St  James  University 
Hospital,  told  C&D  that  since  the 
trust  is  taking  the  "purchaser  and 
provider"  to  the  extreme,  results 
will  probably  be  evident  much 
earlier,  but  hospital  pharmacists 
will  become  increasingly 
important  as  a  link.  She  thinks  one 
negative  aspect  of  the  trust  will  be 
the  increased  competition 
between  hospitals,  resulting  in 
decreased  collaboration  and 
beneficial  exchanging  of  ideas. 

In  the  Wessex  region,  all  four 
trust  applications  were  approved, 
Jeff  Watlmg,  Wessex  RPhO,  told 
C&D:  "I  don't  hold  the  same 
fears  as  some,  because  the  new 
system  will  be  more  customer- 
driven,  and  the  customer  (the 
clinical  services  manager  or 
clinical  director)  will  be  closer  to 
the  patient." 

Mr  Watling  has  discussed  the 
role  of  purchaser  and  provider, 
and  hopes  for  a  co-ordinated 
approach:  "We're  trying  to  make 
sure  there  is  a  sensible 
continuation  of  advice,  but,  at  the 
same  time,  a  recognition  of  the 
dramatic  change  which  is  taking 
place. ' '  The  aim  is  to  maintain  the 
quality  c if  service,  and  he  believes 
that  trust  status  will  provide  an 
opportunity  for  pharmacists  to 
discuss  and  agree  the  level  of 
service  to  be  provided. 

NHS  trusts  will  become 
operational  from  April  1,  1991. 
The  ten  hospitals  and  units  not 
approved  may  be  established  as 
trusts  from  April  1992,  along  with 
a  further  1 1 1  NHS  units  who  have 
indicated  they  may  apply  in  this 
second  wave. 


FP10  Blacklist  additions 


A  further  13  medicines  and  32 
food,  toiletry  and  eye  care  brands 
will  be  added  to  the  list  of  non- 
prescribable  items  from  January  1. 
Trifyba,  a  bulk  laxative,  will 
become  available  on  FP10. 

The  13  medicines  are:  Bisodol 
Extra  tablets;  Copholcoids; 
Disprin  Extra  tablets:  Formulix; 
Lemsip  expectorant  and  linctus; 
Panadol  Extra  tablets;  Pholcomed 
D  linctus  and  Pholcomed  pastilles; 
Temazepam  Planpak;  and 
Unichem's  chesty  cough, 
children's  dry  cough,  and  dry 
cough  linctuses. 

Four  brands  are  being  added 
to  the  List  and  will  have  to  be 
prescribed  generically :  — 
Codalax;  Codalax  Forte;  Importal 
and  Temazepam  Gelthix  capsules. 


The  food,  toiletry  and  eye 
products  affected  are:—  Best  royal 
jelly  capsules;  Canderel  Spoonful; 
Country  Basket  rice  cakes;  cranberry 
juice;  goat's  milk  powder;  Healthilife 
sunflower  seed  oil  capsules  SOOnig; 
Rite-Diet  macaroni  in  mushroom 
sauce,  and  spaghetti  with  tomato 
sauce;  Sionon  sweetener;  Amplex 
mouthwash  and  original  mint  capsules; 
Bi  mis  hard  lens  soaking  solution:  Clerz 
lubricating  and  rewetting  drops; 
Deltasoralen;  Elgydium  toothpaste; 
Lavender  bath;  Miraflow  cleaning 
solution;  Nilbite;  Oxysept  1;  Oxysept 
2;  Pantene  hair  tonic:  Plax;  Poli-grip 
denture  fixative;  Prymecare  soft  lens 
tablets,  cleaning  solution  and  soaking 
solution:  Rosemary  hath;  Selsun 
conditioner;  Spectraban  4  lotion; 
Vagisil;  Zendium  toothpaste. 


Pharmacists  in  Scotland  who  intend 
writing  to  the  Department  of 
Health  Working  Party  on  the 
future  of  community  pharmacy  are 
being  asked  to  send  their 
submission  first  to  the 
Pharmaceutical  General  Council. 

"There  is  no  Scottish 
representation  on  the  Working 
Party,"  says  PGC  chairman 
Graeme  Millar,  "although  any 
recommendations  could  have 
implications  throughout  the  UK. 
We  are  discussing  with  the 
Scottish  Health  Department  ways 
in  which  the  future  role  of  Scottish 
community  pharmacy  may  be 
developed  and  we  put  forward 
some  proposals  as  part  of  our 
1991/92  remuneration  bid. 
A  private  members  Bill  to  help  the 
introduction  of  a  "no  fault" 
compensation  scheme  will  have  its 
second  reading  on  February  1. 
The  NHS  (Compensation)  Bill, 
sponsored  by  Rosie  Barnes 
(Independent  SDP),  has  cross- 
party  support.  Under  the  Bill, 
persons  injured,  distressed  or 
subjected  to  unecessary  pain  or 
suffering  during  NHS  care  may  be 
awarded  compensation,  without 
having  to  prove  negligence.  The 
Royal  College  of  Physicians  this 
week  added  its  voice  to  the 
campaign. 

The  Rural  Dispensing  Committee  has 

turned  down  an  application  for  a 
doctors'  surgery  to  start 
dispensing  opposite  the  only 
pharmacy  in  Chipping  Camden. 

The  Committee  concluded 
that  if  Dr  F.M.  Hogwood's 
surgery  started  dispensing  for 
patients  living  more  than  a  mile 
from  the  pharmacy,  it  would 
seriously  affect  the  business 
owned  by  Mrs  Pamela  Holley. 

Mrs  Holley,  who  told  C&D 
she  was  "very  relieved"  by  the 
verdict,  collected  over  1,00(1 
signatures  in  an  attempt  to  stop 
the  surgery  dispensing. 
Leeds  Eastern  and  Leeds  Western  Health 
Authorities  are  to  merge  from  April 
1  next  year.  Secretary  of  State  for 
Health  William  Waldegrave, 
announced  the  single  Leeds 
Health  Authority  following  public 
consultation.  Mrs  Pam  Smith, 
chairman  of  Leeds  Eastern  HA, 
will  chair  the  new  Authority.  In 
addition,  Leeds  will  have  a  single 
community  health  council. 


Postscript 

Pharmacists  lacing  the  prospect  of 
providing  a  Christmas  day  rota 
service  may  be  interested  in  the 
1077  law  relating  to  this  festive 
day,  traced  by  Country  Life 
magazine:  "No  servant,  artificer, 
workman,  labourer  or  other 
person  whatsoever  shall  do  or 
exercise  any  worldly  labours." 
Trv  telling  that  to  your  FHSA! 


CHEMIST  &  DRUGGIST  15/22 


DECEMBER  1990 


1043, 


Council  says  no  money 
for  community  group 


The  Royal  Pharmaceutical 
Society's  Council  has  rejected  a 
proposal  that  it  should  finance  a 
community  pharmacy  member- 
ship group  in  1991 ,  using  funding 
diverted  from  elsewhere  in  the 
Society's  estimates  for  the  year. 

But  it  has  agreed  to  a  feasibility 
study,  with  a  report  to  be  made  no 
later  than  April  1991. 

Peter  Curphey  raised  the 
issue,  which  had  been  discussed 
at  length  by  the  Finance  and 
General  Purposes  Committee 
when  considering  the  Society's 
draft  estimates  for  1991.  The 
Committee  had  recommended 
that  a  feasibility  study  be  made 
during  1991  on  the  establishment 
of  a  community  pharmacy  group. 

Mr  Curphey  reminded  the 
Council  of  its  policy  that  such  a 
group  should  be  formed  when  it 
could  be  afforded.  A  request  had 
been  made  for  accurate  figures  on 
the  costs  of  setting  it  up,  but 
nothing  had  been  provided  beyond 
a  regurgitation  of  the  previous 
year's  figures,  which  he  believed 
to  be  inaccurate. 

His  view  was  that  the  figure 
for  additional  staff  salary  costs  was 
too  high  and  he  could  see  no 
justification  for  a  proposed 
newsletter.  He  calculated  that  the 
true  cost  of  the  group  might  be 
£40,000,  compared  with  an 
estimate  of  £80,000,  and  he 
suggested  how  even  that  could  be 
reduced. 

He  moved  "that  an  additional 
sum  of  a  maximum  of  £10,000  be 
added  to  the  1991  estimates  as 
extra  funding  in  the  practice 
division  to  allow  for  the  setting  up 
of  a  community  pharmacy 
membership  group  during  that 
year".  MrW.M.  Darling  moved 
as  an  amendment  the  addition  of 
the  words:  "and  that  this  £10,000 
be  saved  from  other  expenditure 
of  the  Society  as  set  out  in  the 
estimates."  After  much  debate 
the  proposal  was  lost,  with  nine 
votes  for  the  motion  and  12 
against. 

Support  for  science  group  Council 
agreed  to  support  the  embryo  UK 
Association  of  Pharmaceutical 
Scientists  by  allowing  free  use  of 
the  Society's  hall  for  one  special 
meeting  and  by  <  iffering  assistance 
in  drafting  a  constitution. 

The  steering  group  for  the 
proposed  association  wanted  to  be 
independent  because  they  saw  the 
Council  as  having  failed  them  in 
terms  of  pharmaceutical  sciences. 
Other  issues  were  dominant  in  the 
Society,  and  pharmaceutical 
societies  almost  everywhere 
were  seen  as  dominated  by 
community  pharmacists. 


Many  people  concerned  in  the 
new  association  worked  in  a 
pharmaceutical  area  but  were  not 
pharmacists.  It  was  sensible  for 
the  Society  to  help  in  relatively 
minor  ways  at  the  outset  and  to 
keep  good  relations.  A  viable 
group  would  be  able  to  contribute 
to  pharmaceutical  thinking  and 
could  help  pharmacy  as  a  whole. 
Boots  homes  letter  accepted  Council 
agreed  to  make  no  objection  to  a 
letter  which  Boots  the  Chemist 
proposed  to  send  to  social 
services  residential  home  team 
managers  when  so  requested  by 
residential  home  managers 
provided  it  specified  the  home 
concerned  and  the  name  of  the 
home  manager  who  had  asked  to 
refer  the  matter. 
Community  working  party  Reporting  on 
the  first  meeting  of  the 
Department  of  Health  working 
party  on  the  development  of  the 
community  pharmaceutical 
service,  the  secretary  and 
registrar  said  there  was  to  be  no 
confidentiality  about  the  topics 
discussed,  and  the  working  party 
would  welcome  the  widest 


possible  debate  within  the 
profession. 

The  working  party  had  set 
itself  a  target  of  producing 
recommendations,  possibly 
interim  ones,  by  the  middle  of 
1991.  Evidence  would  be  taken 
from  any  interested  individual, 
group  or  body . 

The  Council's  own  working 
group  would  consider  the 
evidence  and  its  proposals  would 
go  to  the  February  1991  meeting 
for  discussion. 

Television  advertising  The  draft 
advertising  code  of  practice  for  the 
new  Independent  Television 
Commission  has  been 
strengthened  in  the  light  of 
comments  received  during  the 
consultation  period.  Among  the 
changes  approved  by  the 
advertising  advisory  commiteee  of 
the  Independent  Broadcasting 
Authority  was  that  no  pharmacist, 
doctor,  dental  surgeon  or  nurse 
could  recommend  a  medicine  in  a 
television  advertisement. 

The  secretary  and  registrar 
has  writtent  to  the  present  IBA 
urging  that  the  profession  of 
pharmacy  should  continue  to  have 
a  voice  in  the  new  advisory 
committee. 

Home  chemotherapy  Council 
approved  a  number  of 
amendments  to  its  document 
promoting  a  greater  involvement 
by  pharmacists  in  home 
chemotherapy  and  agreed  to  send 
the  document  to  the 
Pharmaceutical  Services 
Negotiating  Committee  with  a 
request  that  the  PSNC  join  the 
Society  in  seeking  a  meeting  with 
Department  of  Health  officials. 
Communication  problems  Council 
agreed  that  the  pharmacy 
advisory  group  of  the  Health 
Education  Authority  should  be 
asked  whether  there  was  a  need 
for  printed  material  in  ethnic 
minority  languages. 


Prison  pharmacy  Council  agreed  to  III 
set  up  a  small  working  group  to 
consider  two  reports  on  the  prison  I  ! 
pharmaceutical  service  and  to 
make  recommendations, 
incentives  for  continuing  education 
Council  agreed  to  set  up  a  small 
working  group  to  consider 
proposals  for  financial  incentives 
for  continuing  education 
participation  and  the  process  of 
implementing  a  postgraduate 
education  allowance  for 
community  pharmacy. 
Strict  prereg  policy  Council  agreed 
that  the  preregistration 
experience  requirements  should 
be  strictly  enforced,  so  that  no 
graduate  would  be  given  credit  for 
any  period  served  in  an 
establishment  or  with  a  tutor 
where  either  had  not  been 
approved. 

Contracts  beyond  prereg  year  Council 
reaffirmed  its  policy  that  no  II 
preregistration  graduate  should 
be  compelled  to  enter  into  a 
contract  to  remain  in  employment 
with  a  company,  health  authority 
or  health  board  for  any  period 
beyond  the  preregistration 
experience  year. 
Education  Directive  The  European 
Commission  has  proposed  a  new 
Directive  on  the  mutual 
recognition  of  professional 
education  and  training.  It  will  not 
affect  the  free  movement  of 
pharmacists,  which  is  covered  by- 
existing  Directives,  but  appears  it 
could  embrace  pharmacy 
technician  qualifications. 
NAWP  career  survey  Council  agreed  to 
encourage  the  National 
Association  of  Women 
Pharmacists  to  develop  further  a 
proposal  for  a  career  tracking 
survey,  possibly  with  the 
assistance  of  the  College  of 
Pharmacy  Practice ,  with  a  view  to 
seeking  funding  from  the  DoH. 
Return  to  practice  courses  Council 
approved  a  proposal  which  would 
assist  pharmacists  to  attend 
"return  to  practice"  courses. 
The  Postgraduate  Education 
Committee  would  promote  a 
policy  that,  where  finance  was 
available,  regional  pharmaceutical 
officers  should  approve  the 
funding  of  deserving  persons  on 
out-of-region  courses  when  no 
return  to  practice  courses  were 
conveniently  timed  within  their 
own  regions. 

"Pharmacist  of  the  year"  Council 
agreed  to  inform  a  pharmacy 
multiple's  superintendent 
pharmacist  that  the  Society  could 
not  approve  Press  publicity  for  the 
company's  "pharmacist  of  the 
year"  award.  The  Ethics 
Committee  could  not  object  to  an 
internal  competition,  but 
exception  would  be  taken  when 
such  an  award  received  local  or 
national  Press  publicity. 
Sandwich  courses  Council  approved 
proposals  for  sandwich  course 
degree  programmes  at  both 
Liverpool  Polytechnic  and  Aston 
University. 


1  'ems  Reancy  MPSN1  (left)  of  Hillsborough  has  been  installed  as 
president  of  the  Ulster  Chemists'  Association.  He  was  presented  with  the 
chain  of  office  by  outgoing  president  Paul  Kelly  MPSN1 .MRPharmS [at 
the  December  meeting  of  the  executive  committee.  Mr  Reaney  qualified 
as  a  pharmaceutical  chemist  in  1958.  he  is  a  past-chairman  ofLisburn 
Round  Table,  past-chairman  of  their  Ex-Tablers  Club  and  is  committee 
member  and  honorary  secretary  of  Hillsborough  Presbyterian  Church 
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Liquid  paraffin 
goesP 

Oral  laxatives  containing  liquid 
paraffin  are  removed  from  the 
General  Sale  List  and  become 
Pharmacy  medicines  on 
December  18. 

The  Committee  on  Safety  of 
Medicines  is  also  requiring  pack 
size  restrictions  to  around  a 
week's  supply,  to  discourage 
habitual  or  prolonged  use. 

If  liquid  paraffin  is  sold  on  its 
own,  no  more  than  160ml  can  be 
supplied.  If  it  is  an  ingredient,  then 
the  pack  size  must  be  such  that 
the  liquid  paraffin  content  does  not 
exceed  160ml. 

Up  to  500ml  of  Agarol.  Milpar, 
Petrolagar,  and  liquid  paraffin  and 
magnesium  hydroxide  emulsion 
can  be  supplied.  The  maximum  of 
liquid  paraffin  emulsion  allowed  is 
300ml. 

Sterling  Health,  who  make 
Milpar,  have  been  selling  in 
relabelled  stock  for  some  weeks 
now,  a  spokesman  told  C&D.  The 
company  has  no  plans  to  uplift 
"old"  stock.  '  'The  only  change  to 
the  product  is  a  small  P  on  the 
label,"  the  spokesman  said. 


Price  service 

Due  to  a  misunderstanding 
between  Lundbeck  Ltd  and  C&D, 
the  new  product  Nicorette  30  gum 
size  has  appeared  in  the  weekly 
supplement.  This  product  is  not 
available  yet;  as  soon  as  it  is  we 
will  inform  you  in  the  asual  way. 
We  apologise  for  any  inconven- 
ience caused. 

■  The  January  5  weekly  Price 
Supplement  will  contain  only  the 
This  Week's  Changes  section, 
which  will  be  printed  within  the 
journal.  Please  retain  the 
December  29  issue  for  one  week, 
to  allow  you  to  be  up  to  date  with 
the  pricing  information. 

Advance  information 

Fred  Pryor  Seminar.  "How  to  build 
and  improve  customer  service"  one 
dav  seminars  in  London  (January 
7, 14, In),  Bristol  (8),  Birmingham  (9), 
Glasgow  (11),  Manchester  (15)).  For 
details  call  0800  892617. 
Society  of  Cosmetic  Scientists. 
"Official  recognition  of  non-animal 
testing:  Myth  or  reality"  by  Dr 
Jacqueline  Southee  at  The  Royal 
Society  of  Medicine,  London,  January 
10  at  7pm.  Details  available  from  Mrs 
Weston  on  0582  26661. 
Joint  Pharmaceutical  Analysis 
Group.  "Drug  master  files",  at  the 
RPSGB  headquarters  on  January  10  at 
10.30am.  Details  from  B.R.  Matthews 
on  071-720  2188. 

The  Royal  Pharmaceutical 
Society.  "Validation  m  pharma- 
ceutical analysis".  Holiday  Inn,  York, 
January  16-18.  Fees  1700  (members), 
£730  (non-members).  I  )etails  from  Ms 
B.  Cockburn  on  071-735  7629. 


Playing  by 
the  book 


My  mother  always  told  me 
that  pharmacists  make  good 
cooks  and  I  freely  admit  that 
I  have  always  enjoyed 
formulating  recipes  in  the 
kitchen.  Television  cookery 
programmes  are  a  must  and 
I  religiously  purchase  the 
BBC's  Good  Food  magazine 
each  month. 

In  December's  Christ- 
mas bumper  edition  there 
are  edible  gift  suggestions 
and  one  of  these  is  a  list  of 
goodies  which  can  be  purchased  for  the 
sweet-toothed  diabetic.  The  current 
advice  from  the  British  Diabetic 
Association  is  that  special  diabetic  foods, 
including  chocolates,  have  no  place  in  the 
management  of  diabetes.  The  BBC  should 
not  publicise  the  availability  of  these 
products  and  pharmacies  in  particular 
should  no  longer  stock  them. 

Moderation  in  all  things  is  the  name  of 
the  game  and  as  long  as  diabetic  patients 
keep  within  the  substitution  guidelines  of 
their  diet  they  may  eat  "normal"  food. 
Far  better  that  the  diabetic  patient  and  his 
relatives  be  counselled  to  substitute  the 
more  gastronomically  acceptable  real 
thing  and,  with  the  money  saved,  buy  that 
nice  bottle  of  perfume  or  aftershave 
suggested  as  an  additional  gift! 


Actually.., 


Being  taken  to  task  by  readers  is  one  of 
the  perks  of  this  job,  while  having  to 
remain  anonymous  is  often  a  lodestone. 
Last  week  (Letters  pl029)  I  was 
criticised  by  John  Grigg,  administrator  of 
the  British  Dietetic  Association,  for 
accusing  them  of  being  terse  and  arrogant. 
He  quoted  fully  the  reply  I  should  have 
received  to  my  request  for  a  milk-free 
product  list. 

I  will  quote  fully  the  reply  I  actually 
received:  "We  return  your  purchase 
order  for  milk-free  product  list  and  are 


sorry  to  have  to  inform  you 
that  these  publications  are 
only  available  to  state 
registered  dieticians.  We 
are  therefore  unable  to  fulfil 
your  order  at  this  time. 
Yours  faithfully. . . "  Terse, 
and  from  one  professional  to 
another,  arrogant? 


Back  door 
registration 

Advertising,  practice 
leaflets  and  medication 
records  are  all  products  of 
the  drive  to  supply  the 
patient  with  information  so  that  he  or  she 
can  make  a  choice  of  which  pharmacy  to 
patronise.  The  temptation  to  embellish 
advertising  copy  is  controlled  within  the 
guidelines  published  by  the  Royal 
Pharmaceutical  Society  but  the  provision 
of  PMRs  provides  the  less  scrupulous 
with  an  opportunity  to  unreasonably 
influence  the  patient's  decision. 

The  advantages  of  PMRs  are  difficult 
to  objectively  explain  to  a  patient  while  in 
the  same  breath  explaining  that  they  have 
"total  freedom' '  to  take  their  prescription 
to  any  pharmacy.  It  is  much  simpler  to 
issue  a  "registration  card"  knowing  that, 
by  association,  most  patients  will  assume 
they  have  to  return  to  that  particular 
pharmacy  for  all  future  medicines.  With 
Boots  now  joining  this  particular 
bandwagon  all  pharmacies  will  soon  have 
to  join  the  undignified  scramble  for 
"registered"  patients. 

I  have  always  maintained  that  true 
patient  registration  would  be  detrimental 
to  an  even  distribution  of  pharmaceutical 
services  and  would  unreasonably  restrict 
the  freedom  of  choice  for  the  patient.  The 
danger  that  PMRs  are  being  used  to 
achieve  back  door  registration  must  be 
seen  as  real.  The  Society,  in  consultation 
with  the  PSNC  must  act  immediately, 
compose  an  unambiguous  form  of  words 
for  a  leaflet  and  require  this  to  be  issued  to 
all  patients  on  "registration"  with  a 
pharmacy  PMR  system. 
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New  range 
concept  for 
Sooth-Tan 

Sooth-Tan,  the  pharmacy  only 
suncare  range  from  Cupal  has 
been  given  a  new  look  and  a  new 
range  concept. 

Newly  designed  cream  and 
brown  packs  will  be  revealed  in 
the  New  Year  and  the  range  has 
been  divided  into  three  protection 
ranges:  minimum,  medium  and 
maximum. 

The  minimum  sector 
comprises  the  existing  factor  4 
milk  and  a  new  factor  2  oil; 
medium  comprises  SPF  5  and  10 
cream  and  SPF  8  milk  and 
maximum  comprises  SPF  16  milk 
and  a  new  SPF  22  milk  for  children 
and  adults  with  sensitive  skin.  All 
products  come  in  a  175ml  pack 
(£3.95).  Cupal  Ltd.  Tel:  0254 
580321. 

Baby  Moses 

Ashton  Brothers  have  added 
Moses  baskets  to  their  range  of 
nursery  bedding  and  accessories. 

The  baskets  are  available  in  a 
choice  of  three  of  Ashtons'  most 
popular  designs  —  animal  ark, 
alpha  and  bunny  picnic. 

They  are  made  from  palm  lea- 
ves and  measure  30in  long.  Ash- 
ton Brothers.  Tel:  0942  497191. 


m 


Malibu  update  means 
compact  line-up 


This  season  sees  the  launch  of  a 
new  look  Malibu  sun  preparations 
range  from  Eylure  Nobel,  with 
improved  packaging  and  a 
streamlined  portfolio. 

The  range  now  features  a 
compact  line-up  with  five  SPF 
references  plus  an  after-sun 
(£3.95).  The  lower  factor 
formulas  come  in  a  choice  of  oil  or 
lotion  (factors  2,  4  and  6  £4.25); 
while  factors  8  and  15  are  available 
only  as  a  lotion  (£4.75).  All 
products  are  now  available  in  a 
200ml  size  only. 

To      complement  the 


streamlined  range  the  Malibu  logo 
has  been  updated  and  the  product 
packs  now  come  in  shades  of 
bronze,  copper  and  marine  blue. 
The  bottles  feature  flip  top  caps 
and  have  clearer  on-pack  SPF 
explanations.  Evlure  Nobel  Ltd. 
Tel:  0793  513600. 

AAH  Pharmaceuticals  now  stock 
Owen  Mumford's  Autodrop. 
Packed  in  a  display  merchandiser 
of  ten,  Autodrop  offers  a  profit  on 
return  of  33  per  cent,  say  AAH 
Pharmaceuticals  Ltd.  Tel:  0928 
717070. 


Alternative 
Smells 

Collection  2000  have  extended 
their  product  portfolio  with  the 
introduction  of  12  "alternative" 
eau  de  toilettes  which  are  said  to 
bring  some  of  the  most  popular 
fragrances  on  the  market  within 
the  reach  of  all  customers. 

The  fragrances  are  priced  at 
£2.99  and  come  in  brightly 
coloured  packs  with  the  Collection 
2000  silver  logo.  The  range 
includes  fragrances  such  as 
Deadly,  Lucia  Lucia  and  White 
Silk. 

The  company  says  that  none  of 
the  fragrances  have  been  tested 
on  animals  and  hope  to  add  eight 
new  fragrances  to  the  range  next 
Spring.  Collection  2000  Ltd.  Tel: 
0732  453213. 

Leaflet  from 
Farleys 

Farleys  have  launched  a  new 
educational  leaflet  for  consumers 
describing  the  uses  and  benefits  of 
their  Junior  milk. 

The  leaflet  also  carries  a  15p 
money-off  coupon  to  encourage 
trial  of  the  brand.  Consumers  can 
pick  up  the  leaflet  from  a  counter 
top  dispenser  which  comes  free 
from  Farleys.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431. 


WY6TH  S  REGULAR  TELEPHONE 
SERVICE  ENSURES  YOU  NEVER 
RUN  SHORT  OF  OUR  QUALITY 
GENERIC  PRODUCTS  


RING  US  ON 

(0628)  604377 
extn.  4519 
or  let  us  call  you  on  a 
regular  basis 

WYETH 


GENERICS 


QUALITY  ASSURED 
SERVICE  ASSURED 

Wyeth  Laboratories,  Taplow,  Maidenhead,  Berks 

'trade  mark 


1046 


CHEMIST  &  DRUGGIST  15/22  DECEMBER  1990 


1 


Cantassium 
Golden  Oils 
are  back 


Larkhall  Natural  Health  have 
introduced  Cantassium  Golden 
Oils  to  complement  their 
Cantassium  range  of  health  and 
beauty  products. 

The  range  features  two  new 
products  —  amber  gold  tea  tree  oil 
(£5.25)  and  prairie  gold  vitamin  E 
oil  (£4.25)  together  with  the 
repackaged  and  renamed  incas 
gold  jojoba  oil  (£4.25)  and  evening 
gold  evening  primrose  oil  (£4.25). 

The  four  oils  have  newly 
designed  packaging  created  to 
"increase  on-shelf  impact,"  and 
emphasise  quality  and  purity,  says 
the  company. 

The  oils  come  individually 
boxed;  tea  tree,  jojoba  and 
evening  primrose  oils  come  in  a 
15ml  glass  dropper  bottle,  while 
the  vitamin  E  oil  is  contained  in  a 
10ml  rollette. 

The  range  of  oils  has  been 
designed  to  promote  a  revival  of 
interest  in  multi-purpose 
remedies,  capitalising  on  the 
current  awareness  of  the  benefits 
of  evening  primrose  oil,  vitamin  E 
and  jojoba  oil,  say  Larkhall 
Natural  Health.  Tel:  081-871 
0401. 


New  look  Nulon  is 
more  feminine 


The  Nulon  handcream  range  is 
being  given  a  new  look  in  an 
attempt  to  "move  the  brand 
firmly  into  the  90s",  say  Evlure 
Nobel. 

Eylure  acquired  the  brand 
from  Reckitt  &  Colman  in 
February  this  year  and  have 
decided  to  give  it  a  more 
contemporary  and  feminine  feel, 
they  say. 

Improved  bottles  now  feature 
a  flip  cap  presentation  while  the 


familiar  pink  and  blue  colour 
scheme  has  been  "softened"  to 
give  a  more  luxurious  appearance 
says  the  company. 

The  two  variants  —  original 
(200ml  £1.39)  and  extra  care 
(200ml  £1.59)  —  are  also  now 
more  clearly  differentiated  and 
more  information  is  given  on  pack 
regarding  the  soothing, 
moisturising  and  restorative 
properties  of  Nulon,  as  well  as  its 
natural  ingredients. 

To  support  the  new  look, 
Eylure  are  planning  a  national 
Press  campaign  for  Nulon  with 
national  couponing  activity  to  help 
encourage  trial  and  increase 
usage.  Evlure  Nobel  Ltd.  Tel: 
0793  513600. 

Scholl  Consumer  Products  have  born 
awarded  two  of  the  1990  Shoe  & 
Sock  Awards,  sponsored  by  the 
Society  of  Chiropodists.  The 
company  beat  200  shoe  and 
hosiery  manufacturers  to  finish 
second  in  both  the  fashion 
category  and  specialist  category  of 
the  awards,  with  its  ultra  sheer 
Lite  Legs  support  hosiery  range. 
Scholl  Consumer  Products  Ltd. 
Tel:  0582  482929. 


Atrixo  gets 


Smith  &  Nephew  Consumer 
Products  will  be  supporting  their 
Atnxo  handcare  range  with  an 
advertising  campaign  beginning  on 
Christmas  Eve. 

The  commen  ial,  entitled 
"The  art  of  handcare",  will  be 
transmitted  during  the  Christmas 
break  and  continue  well  into  the 
New  Year,  to  capitalise  on  peak 
handcare  sales  during  this  period. 
The  campaign  will  also  be  seen  for 
the  first  time  by  London  viewers 

who  represent  20  per  cent  of 
the  current  £33.5  million  handcare 
market,  say  Smith  &  Newphew 
Consumer  Products  Ltd.  Tel:  021 
327  4  750. 


Flu  target 

Sterling  Health  are  actively 
targeting  the  flu  sufferer  with  a 
new  television  commercial  for 
Solpadeine  —  part  of  a  £2. 5m 
advertising  campaign. 

The  support  programme 
includes  till  and  window  stickers 
branded  ' '  Solpadeine . . .  effective 
for  flu",  flu  advice  leaflets,  and 
display  units,  all  available  from 
representatives.  Sterling  Health. 
Tel:  0483  65599. 


References: 

1  Martindale  (The  Extra 
Pharmacopoeia)  29th 
Edition:  pp*>? 5-9 3-4. 

2  Cunliffe  WJ.. 
Dodman  B,  Brit.  J.  Clin. 
Prac.  28:  pp314-316:  1974. 

Abridged  Prescribing 
Information: 

Indications:  Psoriasis, 
seborrhoea,  eczema  and 
pruritus  ot  the  scalp, 
dandruff.  [ACBS]. 
Active  Ingredients: 
Polytar  1  %,  oleyl  alcohol 
V  >  w/w. 

Dosage:  Use  as  a 
shampoo,  once  or  twice 
weekly,  with  vigorous 
massage  of  the  scalp. 
Warnings:  Occasional 
skin  irritation,  rash  or 
photosensitivity. 
Legal  Category:  G.S.L. 
Package  Quantities  dC 
NHS  Prices:  65ml: 
9Ip;  150ml:  £1.34; 
350ml:  £2.37;  1L:  £6.18. 
Product  Licence 
Holder  &L  Number: 
Sttefel  Laboratories  (UK) 
Limited,  0174/5016  R. 


x 


5TIEFEL 


calps  this  rough  need  Polytar  as  much  as  ever 


Polytar  Liquid  has  been  successfully  used  for  over  25  years.  Its  gentle  yet  effective  formuls 
is  ideal  for  long-term  management  of  scaling  scalp  conditions. 


•  Suitable  for  dandruff,  eczema, 
seborrhoeic  dermatitis  and  psoriasis 

•  Pleasant,  convenient  and  easy-to-use 
shampoo 

•  Reduces  scale  and  debris  on  hair  and  scalp 


•  Relieves  itching,  scaling  and 
oiliness1' 2 

•  33  1  s%  profit  on  return 

•  Recommend  Polytar  Liquid 
for  all  scaling  scalp  problems 


POLYTAR  LIQUID 

Effective  therapy  for  scaling  scalps 

For  more  information  and  to  obtain  your  tree  pharmacy  guide,  write  to:  Stiete!  Laboratories,  FREEPOST, 
Holtspur  Lane,  Wooburn  Green,  High  Wycombe,  Bucks,  HP10  0BR. 
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ADVERTISEMENT  FEATURE 


noven  —  today's 
answer  to  pain 


Launched  nationally  in  August,  Inovemivi* 
already  enjoys  80  per  cent**  distribution. 
Its  cash  market  share  is  currently  1.4  per 
cent  after  only  three  months  of  sales  in  the 
highly  competitive  £129m  pharmacy 
analgesics  sector. 

Research  among  pharmacists  at  the 
Chemex  Exhibition,  just  six  weeks  after  the 
launch,  showed  a  99  per  cent  awareness  of 


Inoven.  The  extensive  launch  campaign  was 
highly  visible  with  87  per  cent  of 
pharmacists  questioned  having  seen  the 
Inoven  adverts.  These  included  the  visually 
memorable  posters  in  fluorescent  pink  and 
green,  the  "butterfly"  television 
advertisement,  and  widespread  advertising 
in  the  trade  journals. 

At  that  early  stage,  pharmacists  were 


already  demonstrating  their  support  for  the 
newjanssen  brand  with  73  per  cent  of  those 
questioned  stating  they  already  stocked 
Inoven.  Recommendation  was  also  already 
high,  with  71  per  cent  of  pharmacists 
advising  customers  to  take  Inoven  to  relieve 
a  variety  of  pain  problems  including 
headache,  period  pain,  backache,  dental  pain 
and  migraine. 


£3.50n 


IBUPROFEN  BRANDS  COST  COMPARISON 


A  major  conservation  campaign  —  Operation 
Butterfly  —  is  being  launched  throughout  the 
UK  with  the  help  of  Inoven,  whose  television 
advert  depicts  butterflies,  to  symbolise  relief  front 
pain 


Impactful  launch 
campaign 

It  would  appear  that  the  advertising 
campaign  also  made  a  big  impact  on 
customers  as  62  per  cent  of  the  pharmacists 
questioned  at  Chemex  had  already  received 
customer  requests  for  Inoven. 

Pharmacy  support  for  Inoven  has  been 
excellent,  reflecting  the  good  relationship 
between  Janssen  and  the  pharmacy 
profession.  Perhaps  this  is  because  all 
aspects  of  Inoven  were  researched  with 
pharmacists  prior  to  the  launch  to  ensure 
Inoven  was  an  analgesic  that  they  would  be 
willing  to  stock  and  recommend. 

Janssen's  launch  aim  is  to  become  a 
major  ibuprofen  brand  in  this  growing  sector 
of  the  analgesic  market .  With  a  long  term 
commitment  to  the  brand,  a  massively 
successful  launch,  and  the  clear  support  of 
pharmacists,  the  aim  is  on  track  to  succeed. 


£3.00- 


£2.50- 


£2.00- 


£1.50 


£1.00- 


££0.50- 
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Inoven  — right  for 
consumer  and  pharmacist 

From  a  pricing  point  of  view,  Inoven  is 
cheaper  for  the  consumer  than  the  leading 
ibuprofen  brand  (see  table).  It  also  offers 
one  of  the  highest  profit  on  returns  of  any 
analgesic  at  up  to  50  per  cent  on  Christmas 
bonus  orders,  making  it  an  attractive  choice 
for  both  the  consumer  and  the  pharmacist . 


With  Inoven,  Janssen  intend  to  tap  the 
enormous  potential  within  the  ibuprofen 
market  which  over  the  last  three  years  has 
seen  a  22  per  cent  growth.  Janssen  are 
confident  that  ibuprofen  will  emerge  as  the 
next  generation  analgesic,  strengthening 
the  pharmacists  position  as  a  recommender 
and  adviser  on  analgesic  products  into  the 
year  2000. 
*  Trade  mark 
**  Nielsen  data 


Karen  Chadwick ,  Inoven  product  manager,  drawing  three  lucky  questionnaires  in  the  Inoven 
Champagne  Prize  Draw  at  Chemex.  Holding  the  giant  Inoven  pack  is  Peter  Monk  from 
Janssen 's  sales  team.  The  winner  of  the  Nebuchadnezzar  of  champagne  was  Ann  Glover,  an 
independent  pharmacist  from  Dorset.  Mr  A.  Shah  ofSouthall  won  the  Jeroboam  and  Mr  P.M. 
Rupavelia  of  Nottingham  won  the  Magnum 


Scotchem 
computer 
prize 

A  "state  of  the  art"  computer  and 
printer  worth  over  £2,000  will  be 
given  away  free  in  an  MGB  prize 
draw  competition  at  the  Scotchem 
exhibition  in  March  next  year. 

The  computer  is  said  to  be 
easy  to  use  and  will  run  the  latest 
patient  medication  record  and 
labelling  system  software 
package. 

Scotchem  will  be  held  from 
March  10-11  at  the  MacRobert 
Pavilion  in  the  Edinburgh 
Exhibition  and  Trade  Centre 
complex.  MGB  Exhibitions.  Tel: 
081-3028585. 


Lifeplan  are  phasing  in  new 
packaging  for  their  range  of  over 
100  supplements.  The  pots  are 
being  colour  coded  with  blue  tops 
for  mineral  products  and  red  tops 
for  vitamins.  The  latter  also 
incorporate  red,  orange  and 
yellow  stripes  instead  of  the  old 
grid  design  on  the  label,  to  further 
enhance  the  Lifeplan  logo,  say 
Lifeplan  Products  Ltd.  Tel:  045 
555  6281. 


First  aid  for  Aspro 


Aspro  Clear  and  Paraclear  are 
offering  consumers  an  Aspro  first 
aid  kit,  which  they  say  is  worth 


£12,  for  just  £4.99,  plus  £1  p&p. 
For  every  kit  sold,  Nicholas 
Laboratories  will  donate  50p  to 
the  Royal  National  Lifeboat 
Institute. 

The  kit,  packed  in  an  8  by  5.5m 
plastic  case,  contains  bandages, 
sterile  dressings,  plasters, 
antiseptic  wipes,  tweezers  and 
scissors,  as  well  as  Aspro  Clear, 
Paraclear,  Junior  Paraclear  and 
Rennie.  Details  of  the  offer  will  be 
flashed  on  pack  fronts  of  Aspro 
Clear  18s  and  30s  and  Paraclear 
16s. 

A  major  Aspro  Clear  poster 
campaign  will  also  appear  through 
December  and  January,  say 
Nicholas  Laboratories  Healthcare. 
Tel:  0753  23971. 


Cheeky  boost  for  Pro-Plus 


"If  your  boyfriend's  tired  out,  try 
the  chemist"  is  not  an  improper 
suggestion  but  part  of  the 
Christmas  advertising  campaign 
for  Nicholas  Laboratories'  Pro- 
Plus.  There  are  four  different 
advertisements  in  the  campaign, 
all  with  a  "tongue-in-cheek" 
tone,  chosen  particularly  to  appeal 


to  a  predominantly  young  target 
audience  trying  to  revise  for 
examinations  and  keep  up  with  a 
hectic  social  life. 

The  campaign  will  run  through 
to  January  in  a  selection  of  tabloid 
newspapers  and  young  people's 
magazines.  Nicholas  Laboratories. 
Tel:  075323971. 


Camera  offer 
comes  from 
Colorama 

Photo  finishers  Colorama  are 
offering  photographers  the  chance 
to  purchase  a  compact  Samsung 
SF-100  camera  for  just  £29.99, 
with  free  processing  of  their  first 
Colorama  colour  print  film. 

A  million  leaflets  have  been 
distributed  to  Colorama  retailers 
to  help  generate  more  sales  for 
independent  dealers. 

The  company  is  also  running  a 
Christmas  promotion,  built  around 
a  special  offer  of  an  extra  set  of 
colour  prints  for  only  99p. 

Colorama  board  directors 
Vinod  Patel  and  Ernie  Gilburd 
said:  "Despite  the  difficult  current 
trading  conditions  in  the 
marketplace,  our  dealer  outlet 
research  indicates  that  consumers 
will  still  take  masses  of  pictures  of 
the  traditional  family  holiday  which 
represents  a  break  in  the  normal 
careful  week-to-week  spending 
on  family  purchases. ' ' 

The  offer  will  run  from  now 
until  the  middle  of  January  says  the 
company.  Colorama.  Tel: 
071-261  1082. 


IMPORTANT  NOTICE 


IMMEDIATE  SUPPLY- 
FROM  STOCK 


URINE  DRAINAGE  LEG  BAGS 

SHORT  TUBE         SIZE  LONG  TUBE 

783463  350ml  783501 
783471  500ml  783528 

750ml 


783498 


783536 


PACKS  OF  TEN  LEG  \\  BAGS.  COMPLETE  WITH  LEG  STRAPS  &  FITTING  INSTRUCTIONS 


safes 


2  LITRE  NIGHT  BAGS 

PACKS    OF  10 

78  3  560     AQUA  4.  DRA1NABLE  2  LITRE  BAG  WITH  NON-RETURN 
VALVE.  STERILE. 

783  5  5  2     AQUA  2.  NON  DRAIN  ABLE  2  LITRE  BAG  WITH  NON- 
RETURN VALVE. 

78  3  5  79     LEG  STRAPS.  PACK  OF  10   FOR  AQUADRY  LEG  BAGS. 


AOU  ADRY  FROM  THACKRAYCARE 

CONTACT  YOUR  WHOLESALER  OR  CALL  THACKRAYCARE 

FREE  ON  0800  590916 
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Roussel  Closed  from  Saturday 
December  22  until  Wednesday 
January  2. 

John  Richardson  Computers  Ltd  Closed 
Monday  December  24  at  1 .00pm 
until  Thursday  December  27. 
Closed  again  on  Tuesday  January 
1  until  Wednesday  January  2. 
Parke-Davis  and  Warner  Lambert 
Healthcare  Closed  from  noon  on 
Friday  December  21  until 
Wednesday  January  2.  A  reduced 
workforce  will  man  the  order 
department  on  0495  762468. 
Roche  Products  Ltd  Closed  from 
4.00pm  on  Friday  December  21 
until  8.30  on  Wednesday  January 
2.  An  emergency  service  will 
operate  on  0707  328128. 
Numark  Management  Ltd  Closed  from 
5.00pm  on  Friday  December  21 
until  Monday  December  31. 
Closed  again  on  January  1 . 
Hoechst  UK  Ltd  Closed  from  noon  on 
Friday  December  21  until 
Wednesday  January  2.  Pre- 
Christmas  orders  should  be 
received  by  Monday  December 
17.  An  emergency  service  will 
operate  on  081-570  7712. 
Norgate  Ltd  Closed  from  Tuesday 
December  25  until  January  2.  An 
emergency  service  will  operate  on 
0423  866981. 

Martindale  Pharmaceutical  Closed  from 
5.00pm  on  Friday  December  21 
until  Wednesday  January  2. 
Medipost  (UK)  Ltd  Closed  from 
5.00pm  on  Friday  December  21 
until  Janaury  2.  Pre -Christ mas 
orders  should  be  received  before 
December  15. 

Bristol-Myers  Squibb  Pharmaceuticals 

Closed  from  noon  on  Friday 
December  21  until  Wednesday 
January  2.  An  answerphone 
service  will  be  available  on 
051-677  2201. 

Unichem  Closed  from  Monday 
December  24  to  Wednesday 
December  26,  open  from 
Thursday  December  27,  closed 
Tuesday  January  1 .  Wednesday 
January  2  open  except  at 
Livingston,  open  nationwide  from 
Thursday  January  3 . 


SCRIPT  SPECIALS 


H.N.  Norton  are  adding  the  following 
cephalexin  products  to  their 
range:  capsules  250mg  (100 
£16.11)  and  500mg  (100  £31.59); 
tablets  500mg  (100  £31.59);  oral 
suspension  125mg/5ml  (100ml 
£1.59)  and  250mg/5ml  (100ml 
£3.19,  all  prices  trade).  H.N. 
Norton  &  Co  Ltd.  Tel:  081-807 
9999. 

Metamucil  and  Regulan  are  now  owned 
bv  Procter  &  Gamble  (Health  & 
Beaittv  Care)  Ltd.  Tel:  0784 
434422. 

A  new  one  by  5g  pack  ot  Emla  cream  a 

per  cent  (£1.73  trade)  has 
replaced  the  present  ten  by  5g 
pack  on  Drug  Tariff.  It  will  be 
phased  in  during  January .  All  other 
packs  of  Emla  remain  unchanged. 
Astra  Pharmaceuticals.  Ltd.  Tel: 
081-8684444. 


Baby  mobile 
spells  ABC 

An  Anbesol  baby  mobile  is  being 
distributed  to  mothers  through 
Bounty  Bags.  The  ABC 
"Anbesol  brings  comfort" 
mobile  is  a  nursery  toy  and  a 
mother's  aid  combined,  says  the 
company. 

On  one  side,  crocodiles  show 
off  their  teeth,  while  the  reverse 
has  hints  on  feeding,  and  caring  for 
first  teeth,  say  Whitehall 
Laboratories.  Tel:  0271  45935. 


Baby  wipes  show 
dramatic  growth 


Baby  wipes  now  outsell  all  other 
baby  toiletries  apart  from  cotton 
wool.  British  mothers  bought 
over  21  million  packs  this  year, 
with  a  retail  value  of  over  £33 
million,  according  to  Scott  Ltd. 

They  say  that  in  the  last  six 
months  alone,  baby  wipes  have 
enjoyed  a  20  per  cent  increase  in 
sales  volume  and  a  31  per  cent 
increase  in  sales  value.  However, 
this  has  been  fuelled  by  their 
increasing  availability  from 
grocery  multiples,  which  account 
for  over  62  per  cent  of  sterling 


sales.  Independent  pharmacies 
show  decreased  sales,  from  14.7 
per  cent  m  1988  to  12.7  per  cent 
this  year,  say  Scott. 

The  company  predicts  further 
growth  with  larger  packs  and 
fragrance-free  wipes  the  largest 
growth  sector.  Baby  Fresh,  which 
they  launched  in  1984,  is  the  brand 
leader. 

Over  £lm  was  invested  in 
marketing  Baby  Fresh  in  1990. 
Heavyweight  advertising  will 
continue  to  support  the  brand. 
Scott  Ltd.  Tel:  0342  327191. 


GTV  Grampian 
B  Border 
BSB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 


ON  TV  NEXT  WEEK 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 


TV-am  Breakfast  Television 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Alka-Seltzer: 

All  areas 

Beecham  Day  Nurse: 

All  areas 

Beecham  Hot  Remedies: 

All  areas 

Beecham  Night  Nurse: 

All  areas 

Beechams  Powders  capsules: 

All  areas 

Beecham  Resolve: 

All  areas 

Benylin: 

All  areas 

Benylin  Day  &  Night: 

A,HTV,TSW,TVS,LWT  &  TTV 

Brut: 

All  areas  except  TV -am 

Impulse: 

All  areas  except  TV-am 

Lynx  body  spray: 

All  areas  except  TV-am 

Mentadent  toothpaste: 

All  areas  except  TV-am 

Nights  in  White  Satin: 

Granada  &  C4 

Otrivine: 

All  areas 

Ponds  creams: 

All  areas  except  U  &  TV-am 

Sanatogen  multivitamins: 

All  areas  except  TV-am 

Sensodyne  toothpaste: 

GTV,U,STV,BTV,G,C,HTV,TT  &  C4 

Vaseline  Hand  &  Nails: 

All  areas  except  U  &  TV-am 

PILLS 

-  the  every  week 
story  of  pharmacy  folk 
episode  30. 

PAYING  THE  RENT 

My  PILLS  was  money  well 
spent 

My  scripts  are  up  14  per  cent 
My  Stockholdings  do  wn 
My  competitors  frown 
And  I 've  no  trouble  paying  my 
rent 

said  Aileen  Watson 
M.R.PharmS,  our  pills  user 
from  Glasgow  and  winner  of 
a  magnum  of  champagne 


.*//<>>/ 
a&eL  A 

 5.  


If  you  would  like  a 
FREE  NO  OBLIGATION 
demonstration  of  PILLS, 
please  contact: 


CGMPUTIMG  LTD 

Nunn's  Comer,  Sandy  Lane, 

Stourport-on-Severn, 
Worcestershire  DV13  9QB. 
Telephone:  0299  827826 
Fax:  0299  827393 
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Al  m  o  n  d  Oil 

with  Beraae  Oil  and 
Vitamins  A,  I)  and  I: 


Pa  s si o n 
Flower  0 i / 

.■,-,(,',  Oilnf  Evening  Primroi 

%  fi  .  30 

25    j   EASY  TO  TAKi 
'  .:  ,'/Jffi0i-  CA  TSUI. US 

niR  MAINTAINING  SKIS  ELASTICti 


Seven 
Seas 


Health  for  Beauty' 

1 :  V 


A  voca  do  Oil 

with  Borage  Oil  and 
Vitamins  ~A.O  and  E 


These  days,  more  and  more  women  are  learning 
about  the  health  and  beauty  benefits  of  natural  oils 
such  as  EPO  and  Cod  Liver  Oil. 

It's  a  trend  that's  not  only  growing  fast  but  one 
that's  definitely  here  to  stay. 

Which  is  why  we  at  Seven  Seas  have  used  our  con- 
siderable know-how  and  expertise  in  oils  to  develop  an 
exciting  new  range  of  natural  plant  oil  supplements. 

Called  simply  'Health  for  Beauty  Oils!  it's  a  range 
of  four  dietary  supplements  based  on  oils  that  have  an 
established  link  with  particular  areas  of  beauty  care. 

Avocado,  Almond,  Passion  Flower,  and  Peachnut. 

Each  one  carefully  blended  with  essential  nutrients 
that  help  promote  shiny  hair,  good  skin,  and  strong  nails. 
Tried  and  Tested 

In  consumer  trials,  each  supplement  has  proven 
itself  to  be  both  safe  and  effective  as  well  as  widely 
appealing. 

In  fact  63%  of  women  who  took  part  in  the  survey 
reported  positive  results  after  just  one  month  (normally  it 
takes  at  least  three  months  to  see  the  full  benefits)  and 
more  than  70%  said  they  would  continue  to  take  them. 

Available  in  hygienic  bubble  packs  containing  one 
month's  supply,  'Health  for  Beauty  Oils'  come  in  easy- 
to-swallow  capsules  and  are  only  three  calories  each. 
£4  50,000  Advertising  Campaign 

As  always,  we'll  be  supporting  the  new  range  with 
a  national  ad  campaign  in  women's  magazines  starting 
in  the  spring. 

To  order  your  stocks  contact  your  usual  Seven  Seas 


representative. 


FOR  SlllNINC  HAIR 


Seven  Seas 

Health  for  B  eaut  if~ 


We're  turning  the  health  supplement  market  inside  out 

Seven  Seas  Health  Care  Ltd,  Hedon  Road,  Marfleet,  Hull  HU9  5NJ. 


THE 
EFFECTIVE 
NEW  WAY  TO  LOOK  GOOD 
AND  STAY  HEALTHY. 

(It  seems  women  find  them  very  attractive.) 


Cheers,  cariad! 


Whether  it's  establishing  a  chain  of 

community  pharmacies  or  a 
commercial  vineyard,  pharmacists 
Peter  and  Diana  Andrews  are  an 
accomplished  team.  £<g/7 takes  a 
look  at  how  their  Welsh  vineyard  and 
Cariad  wines  are  maturing 

Llanerch  vineyards,  near  Pendoylan  in  the 
vale  of  Glamorgan,  with  a  total  of  six  acres  of 
vines  is,  Mr  Andrews  believes,  the  largest 
commercial  vineyard  in  Wales.  The  first  crop 
last  year  yielded  nearly  5,000  bottles  of  wine. 
When  all  the  vines  have  reached  maturity  the 
vineyard  could  produce  25-30,000  bottles  a 
year. 

The  vineyard,  which  started  with  an 
interest  in  viticulture ,  the  growing  of  grapes, 
is  now  a  full  time ,  commercial  venture  for  the 
husband  and  wife  team.  With  plans  to  expand 
into  viniculture  and  produce  their  own  wine  on 
site,  it  is  likely  to  become  even  more 
demanding. 

Mr  Andrews  is  a  third  generation 
pharmacist  who,  after  graduating  from  the 
Square  where  he  met  the  future  Mrs 
Andrews,  went  to  work  for  May  &  Baker  in 
Dagenham.  At  the  age  of  26  he  was  promoted 
to  tin-  position  of  assistant  to  the  general 
manager,  "but  in  1966,  we  made  a  family 
decision  to  try  something  different,"  Mr 
Andrews  explains.  "Diana  is  originally  from 
South  Wales  and  through  her  godfather,  we 
he  ini  ab(  nit  a  phai  ma<  \  for  sali  ■  in  \\  Inn  bun  h 
in  Cardiff." 

In  partnership  with  Frank  Courie,  the 
business  expanded  to  ten  pharmacies  in  the 
Cardiff/Swansea  area.  "With  the  restrictions 


on  premises,  we  began  to  get  approaches 
from  the  multiples, ' '  says  Mr  Andrews,  "and 
eventually  it  was  silly  not  to  sell. ' '  In  1987  the 
chain  was  sold  to  Lloyds  Chemists,  although 
the  couple  keep  in  touch  with  pharmacy 
through  daughter  Rachel,  who  has  a  pharmacy 
in  Bath.  However,  they  now  have  more  time 
for  the  vines. 

The  vineyard  started  from  humble 
beginnings,  when  the  Andrews'  purchased  an 
old  farm  house.  "Our  three  daughters  were 
keen  on  riding  and  kept  ponies.  But  when  they 
left  home  we  found  we  had  an  empty  south 
facing  slope  and  the  idea  of  planting  vines  was 
suggested." 

"At  first  we  knew  nothing  about 
viticulture,  so  we  did  some  research  and  went 
on  an  agriculture  training  board  course  which 
covered  everything  from  planning  the 
vineyard  to  marketing  the  product. ' '  The  first 
two  acres  were  planted  in  1986  with  another 
four  added  later.  For  the  1990  crop,  the 
Andrews'  will  have  converted  a  barn  to  make 
their  own  wine  on  site. 

A  characteristic  flavour 

Of  the  six  grapes  at  Llanerch,  four  are  German 
and  two  French.  But  the  combination  of  soil 
type  and  weather  conditions  mean  that 
English/Welsh  wines  develop  their  own 
characteristics .  ' '  Real  connoisseurs  are  even 
able  to  differentiate  between  wines  grown  in 
different  areas  of  England  and  Wales,"  says 
Mr  Andrews,  pointing  out  that  English/Welsh 
are  different  from  those  labelled  British  wine, 
which  are  made  from  imported  grape  juice. 

"Welsh  wine  in  particular  has  a  softer, 
rounder  quality  due  to  the  mild  climate," 
explains  Mrs  Andrews.  South  Wales  has 
milder  Winters  and  cooler  Summers  than  the 
South  of  England,  for  example,  and  this  is 


Mr  Peter  Andrews  with  the  fruits  of  his  labour 
and  above,  the  end  product  —  Cariad  wine 

reflected  in  the  wine. 

Llanerch  vineyard  produces  three  white 
wines,  a  dry,  a  medium  dry  and  a  medium,  all 
under  the  brand  name  "Cariad"  which  was 
chosen  after  some  home  market  research. 

"We  wanted  a  name  that  was  Welsh  but 
could  be  easily  pronounced,"  says  Mr 
Andrews.  "A  list  of  possibilities  were  put  to 
family  and  friends  and  over  half  preferred 
Cariad.  In  Welsh,  this  is  a  term  of  endearment, 
meaning  darling  or  lovely,  so  'Cariad  wines' 
could  mean  'lovely  Welsh  wine',"  he  laughs. 


A  vintage  year? 


This  years  crop  promises  to  be  good  due  to 
the  warm  Summer.  The  gales  earlier  in  the 
year  did  not  cause  many  problems  because  of 
wind  breaks.  "But  wind  is  also  useful," 
explains  Mr  Andrews.  "Because  we  have  a 
damp  climate,  we  grow  our  grapes  on  a  high 
system,  and  the  circulating  air  reduces  the 
prevalence  of  fungal  disease. ' '  This  years  crop 
will  be  harvested  in  October/November  and 
the  wine  could  be  ready  for  sale  as  early  as 
April  or  May  next  year. 

Cariad  wines  have  even  found  their  way  to 
France  on  a  small  scale.  The  Cardiff  area  is 
twinned  with  a  corresponding  area  of  Nantes 
in  the  Loire  valley.  A  visiting  French  vineyard 
owner  was  so  impressed  with  Cariad  wines 
that  he  took  a  crate  back  to  France. 

The  couple  have  spent  a  great  deal  of  time 
planning  their  venture,  from  the  name,  label 
and  the  logo,  designed  by  Mrs  Andrews.  This 
resembles  a  Celtic  cross  but  is  actually 
compiled  of  four  wine  glasses  on  a  plate  of 
grapes.  Mr  Andrews  believes  the  wine's 
marketing  strength  is  its  Welshness  and  has 
approached  the  Welsh  Tourist  Board,  the 
Welsh  Development  Agency  and  the  Welsh 
Food  Initiative  for  advice.  In  May  1991,  the 
vineyard  will  open  for  tourism  and  fellow 
pharmacists  can  be  assured  of  a  warm 
welcome. 

At  the  moment,  with  production  still  way 
below  capacity,  the  wine  is  a  premium 
product.  "We  are  aiming  very  much  at  up- 
market establishments  and  corporate 
entertaining,"  explains  Mr  Andrews.  "We 
are  able  to  produce  wine  for  special  occasions. 
Our  first  200  bottles  were  produced  for  my 
daughter  Melanie's  wedding." 

"  With  the  1 50th  anniversary  of  the  Roy al 
Pharmaceutical  Society  next  year,  what  better 
way  to  celebrate  than  with  a  wine,  produced 
in  the  British  Isles,  by  pharmacists?" 
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Cash,  the  NHS  and 
community  care 

The  financial  provisions  of  the  NHS  &  Community  Care  Act  1990  are  the  most 

controversial  aspect  of  the  new  Act.  Cost  containment  usually  hurts,  says 
Steve  Axon,  PSNC  secretary,  in  the  last  of  three  articles  on  recent  changes  to 

the  NHS 


If  pharmacists  are  to  be  remunerated  fairly  and 
enci  mraged  to  use  their  skills  in  assisting  cost 
containment  then  it  is  important  that  their 
remuneration  should  not  suffer  for  it.  We  have 
already  heard  of  pharmacists  arguing  that  it  is 
counter-productive  for  them  to  assist  in 
lowering  drug  costs  because  part  of  NHS 
remuneration  —  the  on-cost  —  is  directly 
related  to  the  ingredient  cost. 

Assuming  the  Government  to  be  as  good 
as  its  word,  the  recent  imposition  of 
remuneration  by  the  Secretary  of  State  should 
ensure  that  overall  contractors'  remuneration 
should  not  suffer  if  the  Government  is 
successful  in  reducing  drug  costs. 

When  the  Secretary  of  State  imposed  the 
global  sum  of  £555.5  million  this  year,  linked 
to  this  figure  was  a  trigger  point  mechanism 
which  will  operate  at  £250,000  for  remuner- 
ation in  1990/91  and  for  future  years.  This 
safeguard  for  contractors  ensures  that  the 
sum  negotiated  —  or  this  year,  imposed  —  will 
be  paid  out  in  lull. 

In  order  to  provide  for  the  full  £555. 5m  to 
be  paid  out,  it  is  necessary  to  try  to  match  the 
fee  levels  and  on-cost  to  that  remuneration 
target.  It  is  therefore  still  necessary  for 
forecasts  of  both  prescription  numbers  and  net 
ingredient  costs  to  be  made. 

The  trigger  point  will  operate  where  the 
difference  between  the  sum  negotiated  and 
that  generated  by  the  application  of  the  actual 
fees  and  level  of  on-cost  received  during  the 
year  differs  by  more  than  £250,000.  If  there  is 
a  "mismatch"  then  remuneration  will  be 
adjusted  either  way  to  ensure  that  contractors 
receive  the  full  sum. 

PACT  and  drug  costs 

A  common  misconception  among  some 
pharmacists  and  doctors  is  that  PACT  should 
encourage  doctors  to  prescribe  large 
quantities  of  medicines  in  order  to  save  money 
due  to  the  reduction  in  dispensing  fees. 

PACT  data  refers  to  drug  costs,  not  pre- 
scription costs.  Even  more  important,  PACT 
data  takes  no  account  whatsoever  of  the  cost 
of  providing  the  pharmaceutical  service. 
Should  the  number  of  prescriptions  fall  due  to 
doctors  switching  to  three  or  six  month  supply 
or  more,  this  will  ultimately  be  reflected  in  the 
forecasts  and  evened  out  through  the  trigger 
mechanism  mentioned  above. 

We  must  recognise,  however,  that  overall 
parity  in  remuneration  is  no  comfort  to  the 
pharmacist  faced  with  the  long-term 
prescribing  practice  with  a  comparatively  low 
net  ingredient  cost.  Overall,  however,  there 
should  be  no  disincentive  for  pharmacists  to 
co-operate  in  promoting  cost  effective 
prescribing;  indeed  there  should  be  every 
incentive  for  pharmacists  to  use  their  unique 
skills  to  assist  FHSAs  in  the  interpretatii  >n  ( if 
PACT  data. 


There  are  many  areas  in  which  the 
pharmacist  can  assist  the  FHSA  in  promoting 
cost-effective  prescribing,  but  it  is  important 
that  a  consistent  approach  is  used  —  the 
approach  which  starts  as  a  "top  down" 
approach  —  looking  for  cost  savings. 

When  looking  at  PACT  data  at  levels  2  or 
3,  the  first  task  is  to  look  at  it  in  its  entirety  to 
identify  trends  of  prescribing  which  might  lead 
to  excessive  cost. 

fj  Is  the  increased  cost  due  to  the  use  of 
expensive  treatments  where  cheaper 
treatments  would  be  just  as  effective? 

□  If  so,  is  it  the  quantity  of  medicines  being 
prescribed  overall  or  that  m  a  particular 
therapeutic  group? 

fj  Is  it  that  the  number  of  prescriptions 
written  is  excessive  in  a  particular  category? 

□  Could  it  be  that  all  these  factors  apply? 
Once  general  observations  have  been 

made  the  pharmacist  can  then  try  to 
determine  objectives  for  reducing  costs  by 
examining  the  prescribing  pattern  in  each  of 
the  therapeutic  groups  analysed.  It  is 
important  to  concentrate  on  those  areas 
where  there  is  the  greatest  potential  for 
reducing  costs;  it  is  much  better  to  save 
pounds  than  to  save  pennies. 

Once  the  objectives  have  been  assessed 
we  turn  to  the  remedies  which  might  be 
applied. 

Generic  prescribing 

The  first  remedy,  and  probably  the  most 


obvious,  is  to  look  at  the  spread  of  prescribing 
between  generic  medicines  and  the 
proprietary  preparations  where  there  is  a 
considerable  difference  m  costs  between  the 
two.  In  looking  at  this  question  the  Drug  Tariff 
is  a  first  class  reference  point. 

Categories  C  and  S  of  Part  VIII  of  the  1  )rug 
Tariff  contain  items  which  are  generally 
available  both  in  proprietary  and  generic  form 
at  varying  prices.  The  Drug  Tariff  price  is 
usually  based  on  the  cheapest  of  the  generally 
available  products.  If,  therefore,  the  costs  of 
prescribed  items  are  higher  than  the  Category 
C  or  S  price  then  it  is  likely  that  costs  could  be 
cut  by  the  prescriber  switching  to  the  generic 
item  rather  than  prescribing  the  proprietary 
preparation. 

There  are,  of  course,  arguments  with 
regard  to  bioavailability  and  therapeutic 
equivalence  which  will  no  doubt  be  raised,  but 
the  inclusion  of  the  items  within  the  Drug 
Tariff  should  mean  that  the  Government  is 
satisfied  as  to  the  use  of  these  items  as  generic 
preparations.  However,  the  pharmacist 
should  not  hesitate  in  using  judgment  on  this 
when  advising  the  FHSA. 
Medicine  of  first  choice 

A  second  area  for  investigation  is  the  medicine 
of  first  choice.  Here  the  British  National 
Formulary  is  an  excellent  reference  book .  The 
bulletins  issued  by  the  Medicines  Resource 
Centre  can  also  be  of  considerable  assistance. 
Another  useful  source  of  reference  is  the  Drug 
&  Therapeutics  Bulletin. 

The  best  source  of  information,  however, 
must  be  the  pharmacist's  own  knowledge  and 
training  —  pharmacists  claim  to  be  the  experts 
m  medicines  and  this  aspect  of  PACT  inter- 
pretation gives  pharmacy  an  opportunity  to 
prove  it. 

Expensive  treatments 

There  are  many  novel,  and  sometimes 
expensive  treatments  which  are  available.  It 
must  be  a  temptation  for  prescribers 
sometimes  to  use  these  treatments  when  they 
are  not  necessary.  The  pharmaceutical  input 
here  is  of  limited  value  as  the  pharmacist  is  not 
privy  to  the  special  problems  of  the  patient. 

In  this  respect  the  pharmacist  can  only  look 
for  trends,  eg  where  a  particular  expensive 
treatment  appears  to  be  used  excessively. 
When  raising  this  type  of  query  the  greatest 
tact  is  called  for  because  there  may  be 
irrefutable  arguments  as  to  why  the  novel 
treatment  was  used  in  any  particular  case. 
Nevertheless  this  should  not  prevent  the 
pharmacist  pointing  out  to  the  FHSA  or  to  the 
doctor  at  practice  level  that  some  expensive 
treatments  have  been  used  extensively. 


Quality  of  advice 


When  looking  at  cost  savings  and  adopting  a 
"top  down"  approach  there  is  always  a  danger 
that  this  may  be  seen  as  acting  as  an  FHSA  or 
Government  lackey.  We  should  not  only  look 
at  the  high  cost  prescriber.  There  may  be 
cases  where  due  to,  for  example,  over- 
emphasis on  the  symptomatic  treatment  of 
disease,  cheap  remedies  are  used  on  a  long- 
term  basis  where  a  more  expensive  medicine 
could  be  used  to  remove  the  cause  of  the 
symptoms. 

Of  course  the  FHSA  will,  in  general,  be 
reluctant  to  refer  cases  where  prescribers 
have  a  consistently  lower  than  average  drug 
cost  but  this  point  should  never  be  overlooked 
if  the  highest  quality  of  pharmaceutical  advice 
is  to  be  given.  If  pharmacists  are  to  become 
fully  involved  with  PACT  advice  then  the 
quality  and  impartiality  of  that  advice  is  <  if  vital 
importance. 
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PHARMACY  ECONOMICS 


Setting  up  shop:  taking  a 
commercial  interest 

In  the  last  in  his  series  on  how  to  start  a  pharmacy  business,  Eric  Jensen,  BCom,  MRPharmS,  MlnstM,  argues 

for  an  entrepreneurial  approach  from  the  pharmacist 


If  you  start  to  buy  a  pharmacy  you  are  an 
entrepreneur,  you  take  risks.  In  the 
economists'  theory,  profit  is  the  reward  for 
risk  successfully  taken  and,  as  gamblers 
know,  you  should  only  take  high  risks  if  the 
possible  gains  are  great. 

Rewards  do  not  only  come  in  the  form  of 
cash;  many  owners  of  pharmacies  make  much 
less  than  they  could  obtain  by  investing  their 
money  in  a  building  society  and  working  as  an 
employee.  But  being  one's  own  boss  is  a 
potent  though  intangible  reward  for  many 
people  though  if  you  are  sacrificing  thousands 
of  pounds  a  year  for  the  privilege  of  owning  a 
pharmacy  you  should  be  alive  to  the  realities 
of  the  situation.  Nevertheless,  experience 
shows  that  many  pharmacists  do  not  face  up  to 
reality  in  financial  terms. 

However  altruistic  you  are  you  should  try 
to  increase  the  cash  reward  from  your 
business.  Even  so,  profit  and  job  satisfaction 
need  not  be  an  incompatibility,  and  family  and 
others  are  usually  involved  in  your  fortunes. 


te  buy  or  invest? 


Study  of  the  advertisements  will  show  that, 
currently,  a  pharmacy  with  a  fairly  modest 
turnover  of  say  £300,000  a  year  is  likely  to 
cost  around  £200,000.  Investing  this  amount 
in  a  building  society  would  bring  in  12lh  per 
cent  or  more  after  standard  rate  tax,  while  a 
pharmacy  of  £300,000  turnover  is  unlikely  to 
produce  more  than  £15,000  profit  before  tax, 
after  the  owner  has  paid  him-  or  herself  a 
manager's  salary.  You  could  be  looking  at 
£25,000,  standard  tax  paid  compared  with 
£15,000  taxable.  Further,  compare  lots  of 
hassle  and  risk,  with  practically  nothing  of 
these. 

While  you  will  have  to  accept  risk  in  your 
pharmacy,  prudence  dictates  that  you  exert 
every  effort  to  bring  the  risk  more  in  line  with 
the  rewards.  Remember  that  your  gross  mar- 
gin on  NHS  dispensing  is  around  20  per  cent. 
Risk  capital  should  produce  at  least  20  per  cent 
net.  Do  you  wish  to,  and  if  you  do,  can  you 
reduce  your  dependence  on  NHS  dispensing? 

There  are  hidden  costs  in  being  a 
proprietor.  For  example,  when  you  go  on 
holiday  you  have  to  find  the  money  to  pay  a 
locum  —  very  different  from  the  position  of  an 
employee.  And  at  a  personal  level,  while  the 
lot  of  probably  every  pharmacist  is  to  suffer 
stress,  the  strain  is  likely  to  be  greater  for  the 
self-employed. 

To  safeguard  personal  family  health  as  far 
as  possible  ought  to  be  a  priority  for  any 
owner.  Ideally,  this  means  taking  out  the  most 
comprehensive  insurance  against  illness  plus 
adequate  life  assurance.  Pension  arrange- 
ments along  with  insurances  are  best  made  at 
the  youngest  age  feasible. 

It  is  important  to  take  account  of  inflation 
which  must  be  reckoned  with  in  all  financial 


matters.  At  10  per  cent  inflation  the  value  of 
money  halves  in  about  seven  years;  hence  in 
14  years,  today's  pound  would  be  worth  just 
25p.  Unless  you  can  invest  your  money  in  an 
"inflation  proof"  investment  you  could  be 
wise  to  hold  your  assets,  or  the  bulk  of  them, 
in  a  tangible,  useable  form.  A  freehold  would 
appear  a  worthwhile  asset,  long  term  anyway. 
If  you  have  somewhere  to  live,  that  too,  is 
some  security. 

Living  '  'over  the  shop"  has  pros  and  cons. 
It  does  help  you  keep  travel  costs  down,  offers 
some  deterrent  to  law-breakers,  and  it  is 
usually  more  economical  than  living 
elsewhere. 

A  major  advantage  of  owning  your  own 
pharmacy  is  that  you  have  the  chance  of  a 
capital  gain  when  you  sell,  though  you  must 
back  your  own  judgment  as  to  how  the  value 
of  pharmacies  might  vary  in  the  future. 

Also  do  your  best  not  to  pay  over-the-odds 
for  goodwill  at  the  outset;  of  course  the 
market  at  the  time  rules,  but  make  sure  you 
have  closely  studied  this  market.  If  you  pay 
too  much  for  intangible  goodwill  you  will 
almost  certainly  find  it  hard,  if  not  impossible, 
to  recoup. 

On  the  other  hand,  don't  forget  that  good- 
will, properly  assessed,  can  be  of  great  value. 
If  you  dispute  this,  make  a  bid  for  Boots  or 
Lloyds,  offering  the  value  of  stock  and  fixtures 
and  properties  only! 

When  you  buy  or  start-up  a  pharmacy, 
never  forget  the  old  dictum  of  successful 
retailing:  this  says  that  the  three  most  crucial 
factors  to  consider  are  position,  position  and 
position.  The  man  or  woman  who  can  detect 
potential  in  a  site  where  others  fail  to  do  so  is 
rare.  Cultivate  the  skill  or  flair  and  you  can 
make  an  enormous  capital  gain.  I  recall  one 
man  seeking  a  pharmacy,  many  years  ago, 
who  told  me:  "Don't  bother  sending  me  full 
details.  Give  me  the  address,  the  rent  and 
rates  and  I  will  decide  whether  to  pursue. ' ' 

Make  as  sure  as  you  can,  therefore,  that 


you  buy  or  set-up  your  pharmacy  in  the  right 
position,  taking  into  account  all  the 
circumstances  this  involves. 

But  even  picking  the  ideal  site  is  not 
enough  nowadays;  you  must  also  obtain  the 
appropriate  type  of  premises  on  that  site. 
Prophecy  is  dangerous,  yet  one  forecast 
seems  fairly  safe:  The  pharmacy  which  aims 
to  develop  the  many  additional  functions 
proposed  and  recommended  will  need  space. 

Some  argue  that  consultation  rooms, 
rooms  for  carrying  out  various  tests  and 
analyses,  will  be  essential.  And  it  is  a  fair  bet 
that  bureaucratic  control  over  working 
conditions  and  layout  will  become  wider  and 
stricter.  However,  the  general  point  is  that 
any  rational  attempt  at  seeing  into  the  future 
is  better  than  blind  hope  or  apathy. 

The  proprietor  pharmacist  is  wise  always 
to  keep  in  mind  the  prospect  of  selling  the 
pharmacy.  Think  on  this  possibility  even 
before  you  decide  on  your  venture.  If  you  buy 
a  business  with  many  unusual  features,  it  may 
discourage  others  from  buying,  and  you  might 
have  to  wait  an  unusually  long  time  to  find  a 
purchaser  when  the  time  to  sell  almost 
inevitably  comes.  Of  course  a  pharmacist  with 
your  particular  tastes  might  then  pay  a  very 
high  price  for  your  uniqueness,  but  always 
study  the  market  whether  or  not  you 
contemplate  selling. 


Final  thoughts 


1.  The  key  to  at  least  some  security  in  your 
venture  is  information.  Consider  what  people 
in  the  catchment  area  want,  or  what  could  they 
be  induced  to  want,  then  work  out  which  of 
these  wants  can  you  satisfy  at  an  acceptable 
profit.  There  may  be  gaps  your  predecessor 
has  failed  to  note  and  fill,  so  market  research 
is  essential.  When  you  are  a  proprietor,  only 
your  customers  can  give  you  the  sack! 

2.  Before  and  after  you  buy  or  start  up,  make 
an  intensive  study  of  the  competition. 
Remember,  you  are  competing  with  anyone 
trying  to  attract  cash  from  the  public,  so  your 
fiercest  rivalry  might  well  come  from  outside 
the  profession.  The  study  of  competitors 
should  therefore  be  a  continuous  process,  not 
a  one-off  job. 

3.  More  and  more,  the  owner-manager  must 
be  adaptable.  Affairs  pharmaceutical  are 
increasingly  fluid,  and  here  again  information 
on  what  is  happening  within  and  outside  the 
profession  must  be  carefully  and  assiduously 
gathered.  You  cannot  avoid  risk,  but  you  can 
reduce  it.  Accept  the  fact  that  in  business,  the 
only  certainty  is  uncertainty. 

4.  Work  from  your  strengths  and  develop  your 
own  niche;  small  can  be  beautiful.  Learn  what 
you  can  from  the  big-boys,  but  be  selective. 
To  succeed  you  need  to  fight  on  your  ground, 
not  on  theirs!  Your  individuality  is  your 
salvation. 
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Seton  buy 
cream  brands 

Seton  Healthcare  are  acquiring 
the  Transvasin  and  Lloyd's  cream 
brands  for  muscular  pain  relief 
from  Reckitt  &  Colman,  plus 
plant,  trademarks  and  goodwill. 
The  company  is  also  planning  an 
extraordinary  general  meeting  to 
approve  a  rights  issue. 

The  one-for-eight  rights  issue 
will  be  priced  at  135p  a  share  and 
is  expected  to  raise  some  £2.88 
million  net  of  expenses. 

Turnover  up  6.6pc  to  £13.9m 

Pre-tax  profits  up  70pcto  £658,000 

Earnings  per  share  up  48pc  to  3.4p 

Interim  dividend  0.4p 

Seton  have  been  an  acquisitive 
company  since  their  flotation  in 
July  this  year,  buying  a  range  of 
back  supports,  neoprene  joint 
supports  and  orthopaedic  splints 
from  Jerome  Group  Inc  {C&D 
Sept  22,  p533)  and  more  recently 
the  Slinky  brand  of  conforming 
bandages. 

The  goodwill  acquired  is  to  be 
written  off  against  assets,  raising 
gearing;  the  rights  issue  is  a 
mechanism  to  reduce  this  gearing. 

In  its  first  report  since  flotation 
the  company's  interim  results 
show  a  6.6  per  cent  rise  in 
turnover  compared  with  1989, 
generating  a  70  per  cent  increase 
in  profits  before  tax. 

The  new  ordinary  shares  will 
not  rank  for  the  interim  dividend  of 
0.4p. 


Retail  pharmacy  appears  to  be 

relatively  untouched  by  the 
recession  so  far,  according  to  the 
distributive  survey  figures 
released  by  the  CBI.  Some  54  per 
cent  of  the  CBI's  distributive 
trades  survey  sample  said  the 
volume  of  sales  in  November  was 
up  on  a  year  ago,  while  only  26  per 
cent  said  volumes  had  fallen. 

However,  more  pharmacists 
said  they  had  placed  less  orders 
with  suppliers  than  a  year  ago, 
than  said  they  had  placed  more  — 
26  per  cent  against  20  per  cent; 
the  remaining  54  per  cent  kept 
their  orders  at  the  same  lev  els. 

For  retailers  as  a  whole,  trade 
has  been  static  this  year. 


Boardroom  reshuffle  at 
Smithkline  Beecham 


Five  directors  have  left  the  board 
of  Smithkline  Beecham  following 
restructuring  at  board  level.  Non- 
executive directors  Sir  John 
Kingman  and  Handel  Evans  have 
resigned  from  the  company  while 
executive  directors  Kenneth 
Kermes,  Peter  Jackson  and 
Martyn  Greenacre  leave  the 
board  but  continue  as  senior 
corporate  executives  and 
members  of  the  executive 
committee.  Alain  Gomez, 
chairman  and  chief  executive  of 
electronics  and  defence 
equipment  company  Thomson  SA 
joins  the  board  on  January  1. 

The  changes  are  part  of  a 
restructuring  exercise  at  board 
level,  replacing  the  present  board 
of  ten  executive  and  ten  non- 
executive directors  with  a  16 


member  board  with  just  seven 
executive  members. 

The  move  follows  swiftly  on 
SB's  reorganisation  of  its 
worldwide  operations  (C&D  Dec 
8,  pl031)  when  Martyn 
Greenacre  was  appointed 
chairman,  Europe. 

Company  chairman  Henry 
Wendt  commented:  "Our  focus  is 
on  directing  the  development  of 
SB  as  a  growing  force  in  global 
healthcare. 

"Change  of  this  order  begins 
in  the  boardroom,  and  we  believe 
it  should  reflect  the  transitional 
nature  of  our  company. 

"Mr  Gomez  has  important 
experience  in  the  international 
arena  that  will  play  a  vital  role  in 
the  deliberations  of  the  new 
board,"  he  said. 


With  the  Thatcher  factor  out  of  the  way,  the  stockmarket  was 
back  to  its  usual  form:  worrying  about  the  economic 
fundamentals.  Despite  a  deepening  recession,  a  weak  sterling 
has  prevented  an  interest  rate  cut.  However,  the  market  is 
1<  )oking  for  a  sharp  fall  in  November  inflation  figures  which  could 
well  trigger  a  cut  in  base  rates  before  Christmas. 

Meanwhile  equity  prices  have  continued  to  trade  within  a 
narrow  band,  despite  a  successful  electricity  privatisation. 
Against  this  trend  the  pharmaceutical  sector  has  seen  a  robust 
performance  and  is  trading  near  its  12  month  peak  —  relative  to 
the  market  —  thanks  to  a  strong  showing  put  up  by  Wellcome 
and  Glaxo  in  the  past  few  days. 

Both  these  companies  have  been  in  the  limelight  recently 
and  Wellcome  shares  particularly  have  staged  a  solid  recovery. 
They  had  lost  ground  following  the  company's  results  last 
month,  but  sentiment  has  now  changed;  James  Capel,  a  long 
time  bear,  has  turned  bullish.  This  broking  firm  now  believes 
the  company  has  considerable  potential  to  cut  costs.  Capel  is 
also  more  optimistic  about  demand  for  Retrovir. 

Shares  in  Glaxo  have  benefitted  from  US  interest.  In  the 
past  week  the  company  has  held  a  number  of  briefings  with 
analysts  in  America  with  the  meetings  providing  an  update  on 
the  group's  marketing  plans  and  the  launch  of  new  products 
entering  launch  phase.  They  coincided  with  the  release  of  its 
anti-asthma  drug,  Sere  vent,  and  helped  generate  demand  for 
the  shares. 


No  plans  to 
splash  out 

As  Peter  Dodd  relaxes  diving  in 
the  waters  round  the  Cayman 
Islands,  Unichem  financial 
director  Jeff  Harris  gave  C&D  a 
reaction  to  the  company's  recent 
rights  issue.  "We  are  very 
pleased;  61  per  cent  was  as  much 
as  we  had  hoped  or  expected 
pharmacists  to  take  up  in  the 
current  climate  and  it  means  some 
75  per  cent  of  the  company  is  still 
in  their  hands." 

The  remainder  of  the  shares 
have  been  placed  with  large 
institutions  at  about  109p  —  "a 
slightly  higher  price  than  we  had 
anticipated". 

"Our  shares  are  now  held  by  a 
good  mix  of  large  institutions, 
mostly  pension  funds  and 
insurance  companies  such  as  the 
Pearl;  some  are  now  holding  more 
than  1  percent  of  the  company". 

Unichem  have  no  immediate 
announcements  about  how  it 
intends  to  spend  the  almost  £26m 
raised,  though  some  of  it  will  go  to 
the  franchise  scheme.  Generally, 
though,  "slowly  and  carefully" 
are  the  watchwords:  "We  don't 
intend  to  behave  like  a  kid  with 
sixpence  in  a  sweetshop,"  said 
Mr  Harris. 


Shop  hours 

Closing  over  Christmas  will  be 
relatively  straightforward  this 
year  as  the  holidays  fall  on  normal 
trading  days.  Shops  will  close  on 
Tuesday  December  25  and 
Wednesday  December  26  and  on 
Tuesday  January  1,  1991. 

If  the  business 's  normal  early 
closing  day  falls  on  one  of  the  Bank 
Holidays  the  pharmacist  can 
choose  another  if  he  or  she  has 
displayed  a  notice  to  that  effect 
one  month  before.  If  a  normal 
early  closing  day  does  not  fall  on 
one  of  the  Bank  Holidays,  the 
shop  can  open  on  the  early  closing 
day  either  just  before  or  after  the 
Bank  Holiday. 

Anyone  considering  closing  at 
times  other  than  on  the  statutory 
holidays  should  contact  their  LPC 
chairman  for  advice. 
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BUSINESS  AND  THE  ECONOMY 


ales  and  production 
take  a  tumble 

Business  talk  is  all  of  recession,  high  inflation  and  falling 
sales,  but  what  is  the  reality  in  the  High  Street?  C&D 
takes  a  closer  look  at  current  trends 


As  the  economy  tips  into 
recession  the  latest  clutch  of 
business  indicators  reflects  the 
deepening  gloom  felt  by  retailing 
and  manufacturing  industry  alike. 

The  current  sluggishness  in 
the  High  Street  could  mean  a  dull 
holiday  season  for  profits,  but 
good  news  for  bargain  hunters. 
And  while  the  Government  line  is 
that  the  recession  is  unlikely  to  be 
very  deep  or  long  drawn  out,  the 


Bank  of  England's  message  is  that 
the  slowdown  could  be  steeper 
and  more  prolonged  into  1991 
than  previously  thought. 

In  this  classic  consumer-led 
recession,  spending  will  grow  only 
slowly  next  year  at  best. 
According  to  the  London  Business 
School,  the  annual  increase  in 
consumer  spending  is  set  to 
decelerate  further  as  a  result  of 
falling  real  income  growth.  In 


Chemists'  goods  price  increases  rise 
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Makers'  price  increases  for  pharmaceuticals  ease 
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Perfume,  toiletry  output  picks  up 
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Retail  chemists'  sales  growth  moves  ahead 
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1993,  they  predict,  the  annual 
increase  will  be  just  1.6  per  cent, 
compared  with  2.6  per  cent  this 
year  and  2.4  per  cent  in  1991 . 

Negative  growth 

Already  the  economy  is  half  way 
to  a  recession  in  the  technical 
sense,  with  negative  growth  in 
output  in  the  third  quarter  and  all 
the  signs  pointing  to  the  required 
second  quarter  of  negative  growth 
in  the  three  months  to  December. 

Total  retail  sales  volume  fell 
sharply  in  October  and  were  lower 
than  at  the  same  time  a  year  ago. 
Sales  in  the  three  months  from 
July  to  September  were  0.75  per 
cent  lower  than  in  the  previous 
three  months,  with  an  especially 
dark  picture  for  non-food  stores, 
which  declined  1 .5  per  cent. 

Official  results  for  September 
trading  show  that  the  value  of 
sales  by  retail  pharmacies  fell  by 
13  per  cent  in  September,  to  a 
level  less  than  1  per  cent  higher 


than  in  September  1989.  Add  the 
effect  of  higher  prices  and  the 
signs  are  of  a  volume  drop  of  10 
per  cent  compared  with  the  level 
of  business  12  months  earlier. 

Year-on-year  sales 

Pharmacies,  together  with  CTNs, 
reported  the  best  year-on-year 
sales  increases  in  October  of  all 
types  of  retail  business  according 
to  the  CBI/FT  survey  of  the 
distributive  trades. 

Newly  published  data  from  the 
Central  Statistical  Office  suggests 
that  the  consumption  of 
pharmaceutical  products  was 
almost  unchanged  in  the  second 
quarter,  at  £1 ,077  million  —  6  per 
cent  more  than  in  the  same 
quarter  of  1989.  Imports 
accounted  for  £308  million,  or 
nearly  30  per  cent  of  the  total. 

Separately  published  figures 
suggest  that  UK  sales  of 
perfumes,  cosmetics  and  toilet 
preparations  were  worth  some 
£1,356  million,  including  imports 
worth  £317  million. 

The  latest  production 
estimates  reveal  that  the  volume 
of  British  manufacturers'  output 
of  pharmaceuticals  increased  by  1 
per  cent  between  the  third 
quarters  of  1989  and  1990, 
although  production  slipped  3  per 
cent  in  the  third  quarter  of  this 
year. 

Comparable  figures  for 
perfumes  and  toiletries  point  to  a 
1  per  cent  drop  in  output  on  the 
year,  and  a  6.5  per  cent  decline  in 
the  third  quarter  of  1990. 


Period 

fatest 

Previous 

%  change 
on  year 

Prices  and  Costs 

Retail  prices  (Jan  1987  =100): 

all  items 

Oct 

130.3 

129.3 

10.9 

chemists  goods 

Oct 

128.9 

128.0 

9.8 

Producer  prices  (1985  =  100): 

manufacturing  industry,  excl  food 

Oct 

129.3 

128.6 

6.2 

chemical  industry 

Oct 

123.9 

122.5 

6.2 

pharmaceutical  products 

Oct 

121.4 

121.1 
150.6 

1.8 

toilet  preparations  for  men 

Oct 

151.4 

3.5 

other  toilet  preparations 

Oct 

131.3 

130.8 

6.1 

surgical  bandages  etc 

Oct 

146.0 

144.7 

9.3 

photographic  materials  and  chemicals 

Oct 

134.4 

131.7 

11.0 

Average  earnings*  (Jan  1988  =  100): 

distribution  and  repairs 

Aug 

117.6 

117.7 

9.4 

Pharmaceuticals  output  and  overseas 

trade  (£m) 

UK  manufacturers'  sales  (£m): 

Qtr2 

1366 

1359 

6 

Total  home  sales  (Cm) 

Qtr2 

1077 

1076 

6 

UK  manufacturers'  exports  (£m): 

Qtr2 

597 

603 

11 

UK  imports  (£m): 

Qtr2 

308 

320 

16 

Sales 

Consumer  spending  (£bn,  current 

prices) 

Qtr2 

87.0 

86.6 

6.7 

Retail  sales  (value  1985  =  100): 

all  retail  businesses 

Sep 

144 

143 

7 

pharmacies 

Sep 

151 

173 

1 

Business  indicators 

Average  earnings  index  (1988  =  100) 
Stock  changes  (£ir,  1985  prices) 

wholesalers 
retailers 

Unemployment  (UK,  percent) 

Aug 

Qtr3 
Qtr3 
Sep 

121.0 

-176 
161 
5.9 

121.2 

-254 
-60 
5.8 

10.9 
-1.7 

Sources:  Central  Statistical  Office,  Department  of  Employment,  Department  of  Trade  and 
Industry. 
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APPOINTMENTS 


The  Harley  Medical  Group 

requires 

NURSE  COUNSELLORS  FOR  ITS 
LONDON  AND  MANCHESTER  CLINICS 

This  expanding  International  Medical  Group,  based  in  Harley  Street,  and  now  considered  to  be 
one  of  the  leaders  in  the  rapidly  developingfield  of  cosmetic  plastic  surgery  requires  NURSE 
COUNSELLORS  for  its  London  and  Manchester  clinics. 

If  you  are  an  RGN  with  past  sales  experience,  aged  30  plus,  and  would  enjoy  the  challenge  of 
working  in  a  caring  and  commercial  environment,  then  this  is  an  ideal  opportunity  for  you  to 
build  on  your  entrepreneurial  skills.  An  ability  to  develop  a  close  rapport  with  your  patients  is 
essential  to  your  success  in  this  role.  Previous  experience  in  Cosmetic  Surgery  would  be  an 

advantage  but  not  essential. 

A  substantial  income  package  will  be  offered  to  applicants  who  can  demonstrate  the  right  blend 

of  caring  and  business  skills. 

This  is  very  much  a  career  position  with  ample  opportunity  for  advancement  to  management 

level. 

Applications  in  writing  enclosing  full  c.v.  in  the  first  instance  to: 

PETER  COLES 
THE  HARLEY  MEDICAL  GROUP 
6  HARLEY  STREET, 
LONDON  WIN  I AA 


AGENTS 


AGENTS  REQUIRED 

Several  prime  areas  in  UK/N.  Ireland  primarily  calling  on 

Chemist  &  Gift  shops  etc. 
Exciting  fragrance  giftwear  co.  with  stunning  ranges  of 
drawer  liners,  sachets,  talcs,  lotions,  pot  pourri  &  soaps. 
Created  by  our  in-house  designer.  Very  attractively 
priced,  great  potential  earnings. 

Tel:  0273  220646  ask  for  Jenny  Greig 


AGENTS  REQUIRED 

Well  connected  agents  are  required  to  further  expand  the  distribution  of  our  unique 
product  range  into  chemist/retail  outlets.  We  pay  good  commission  on  time. 
WRITE  WITH  C.V.  TO  SALES  DIRECTOR 
HARLEQUIN  BABY  PRODUCTS,  P.O.  BOX  534, 
SEAF0RD,  EAST  SUSSEX  BN251AQ 
TEL/FAX:  (0323)895730 
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APPOINTMENTS 


BRIGHTON  HEALTH  AUTHORITY 


BRIGHTON  GENERAL  HOSPITAL 
PHARMACY  STORES 

SENSOR  PHARMACY  TECHNICIAN 
(SUPPLY  SERVICES) 
MI03-»£12J29-£14,189 

We  require  a  certified  Pharmacy  Technician  to 
provide  maternity  leave  cover  between  February 
and  December  1 99 1 .  There  is  some  flexibility  over 
the  exact  dates  and  these  would  be  by 
arrangement. 

The  person  appointed  will  join  our  friendly  team  of 
staff  at  Brighton  General  Hospital  and  will  be 
responsible  for  ensuring  that  pharmaceuticals  are 
efficiently  and  correctly  issued  and  distributed 
throughout  the  Brighton  Health  District. 
The  varied  duties  include  supervising  two  Pharmacy 
Assistant/Drivers,  providing  a  dispensing  service  to 
a  number  of  wards  in  peripheral  hospitals  and 
liaising  and  providing  technical  advice  to  users. 

For  an  application  form  and  job  description  or 
further  information  please  telephone  either 
Alastair  Gibson,  Principal  Pharmacist,  or  Irene 
Mepham,  Staff  Pharmacist,  on  0273  69601 1 
ext3164. 

Closing  date:  29  December 


AGENTS 


A  WELL  ESTABLISHED  UK 
MANUFACTURER  SEEKS 

SALES  AGENTS 

FOR  NEWO.T.C.  LINES 
POSITIONS  ARE  AVAILABLE 
THROUGHOUT  THE  UK  WITH  A  VIEW  TO 
PRODUCT  LAUNCH  IN  SPRING  1991 

APPLICATIONS  IN  WRITING  PLEASE  TO 

BOX  C&D  3381 


LABELS 


A  4  DM* 


0k® 


A  Vital  Role  in  Community 
Healthcare 

Dispensers 

Fully  Qualified  and  Trainee 
Sutton 


Have  you  ever  considered  a  career  in  a  dispensary7  Have  you 
ever  considered  a  career  with  Boots? 

As  Dispenser  for  Boots  you'll  hold  the  trust  of  our  many 
customers,  being  responsible  for  preparing  prescriptions  under  the 
supervision  of  the  Pharmacist.  You  will  play  a  vital  role 
immediately,  using  your  skills  to  maintain  our  highly  professional 
service. 

We  will  demand  the  highest  standard  of  communication  skills, 
a  lively  mind  and  an  obvious  ability  to  get  on  well  with  people. 

As  a  Trainee  with  three  G.C.S.E's,  including  English,  Maths 
and  a  Science,  you'll  benefit  from  practical  on-the-|ob  training, 
leading  to  formal  dispensing  qualifications. 

Working  in  a  well-equipped,  modern  dispensary,  you  will 
receive  a  highly  competitive  salary  and  a  range  of  leading  benefits. 

These  will  include  free  quality  uniform,  generous  discounts 
throughout  the  Boots  group  and  an  annual  share  in  our  profits. 

Make  the  most  of  your  career,  please  write  to:- 
Mrs  G  Pritchard 

Store  Personnel  &  Training  Officer, 
Boots  The  Chemists  Ltd., 

109  The  High  Street,  Mf'ii'fi 
Sorton,  ^vfjr' 

Surrey  SM1  1JG. 

An  equal  opportunity  employer 


Boots  The  Chemists  Ltd. 


LABELLING  SYSTEMS 


OR  A  LABEL  PC 


'The  Ultimate  in  pharmacy  systems..." 

Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings  *  Latin  dosages. 

*  Accurate  Interaction  Monitoring 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


1  1/90 


ioim  Mctiardion 
Computer!  Lid 


I  #-  In  Pharmacy  Labelling 

►  In  Auto-order  Stock  Control 

►  In  Customer  Service 


to  u.k 

MA.NLANDONIV 


Jl59^  ^l^^^fly  ^[  BP*"  'n  Ongoing  Dev  elopment 

For  Accurate  and  Reliable  Drug  Interactions  and  Patient  Records 

FREEPOST,  Preston  PR 5  6BR  Telephone:  (0772)  323763 
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LABELLING  SYSTEMS 


l3;T.l.TM«WIMfl 


THIS  IS  WHAT  YOUR 
NEXT  ASSISTANT 
SHOULD  LOOK  LIKE. 
THE  ALCHEMIST  2000 
PMR  LABELLING 
SYSTEM. 

DESIGNED  FOR  YOU  TO 
WORK  WITH  YOU 

FOR  DETAILSORANO  £ 
OBLIGATION  DEMONSTRATION 


SHOPFITTINGS 


EXDR.UM 

—  STOREFITTERS— 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK.OID  NEWTON  ROAD,  HEATHFIELD,  DEVON, TQI26UT 


EL:  0803  874095 
FAX: 0803874096 


SHOPFITTING 
and  DESIGN 

SPECIALISTS  IN  DESIGN, 
MANUFACTURE  AND 
INSTALLATION  OF 
SHOPFITTINGS  AND 
DISPENSARY  UNITS 
FOR  THE  RETAIL 
PHARMACIST 


UNIT  1  COVENTRY  FARM  ESTATE,  NEWTOWN  ROAD,  TORQUAY,  DEVON  TQ2  7HX 


COPY  DEADLINE  FOR  THE 
29  DECEMBER  ISSUE  OF  C&D 
IS  TUESDAY  18  DEC. 

CALL  MATT  CORSE  NOW  ON 

0732  364422  OR  FAX  0732 

361 534  TO  BOOK  SPACE 
NOW 


U.S.A. 

VAPORIZERS 
HUMIDIFIERS 
with  air  filter  for  pure 
healthy  atmosphere 

AGENTS  REQUIRED 

General  Healthcare  Ltd., 

Ill  Blyth  Road 
Hayes,  Middx.  UB3  1DB 
Tel:  08 1-848  7766/ 
Fax:  081-848  1930/Tlx:  946973 


STOCK  FOR  SALE 


FRESH  START 
COSMETICS 

164  CHEETHAM  HILL  ROAD, 
MANCHESTER  M8  8LQ 
TEL:  061834  1387 
FAX:  061-832  0891 

FOR  A  LARGE  RANGE  OF 
FRENCH  AND  ENGLISH 
FRA  GRANGES  AND 
ACCESSORIES. 


PERFUME  TESTERS  REQUIRED 

ANY  QUANTITY  ■  ANY  BRAND 
ALSO  COSMETIC  AND  SKIN  CARE 
TESTERS/SAMPLES. 
GIFTWITH  PURCHASE 

ITEMS  NEEDED. 
IMMEDIATE  PAYMENT  ■ 
ABSOLUTE  DISCRETION 

STOCK  OPTION 
TEL:  0276  685898 
FAX:  0276  685083 
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STOCK  FOR  SALE 


gURIMPHARM  LTD 


OUR  EEC  IMPORTED  PHARMACEUTICALS 

*  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

*  PRODUCT  LIABILITY  INSURANCE 

*  OUR  OWN  'EEC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

*  DISTRIBUTION  THROUGHOUT  UK 

*  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

*  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

*  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

*  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 


FOR  ANY  ADVICE,  QUERIES,  FORWARD 
PLANNING,  QUOTES  OR  A  PRICE  LIST  CONTACT: 
MERVYN  GREEN  MPS 


E 


SPECIAL  DECEMBER  OFFERS 

URIMPHARM  LTD 


\  UNIT  A6,  83  COPERS  COPE  ROAD, 
/  BECKENHAM,  KENT,  BR3  1  NR. 
*    TELEPHONE:  081-658  2255 

TELEX:  263832,  FAX:  081  658  8680 


WE  WISH  ALL  OUR  CUSTOMERS  AND 
THEIR  STAFF,  A  MERRY  CHRISTMAS  , 
AND  A  HEALTHY,  HAPPY  AND 
PROSPEROUS  NEW  YEAR 


NORGATE  LTD 
THE 
GENERIC 

[LII!S./iyilIM 
FULL  LIST 

phone  0423-888866 
fax  0423-88 1003 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plan; 


!  1x12       Box  of  50, 000  labels 
White  or  Coloured 
Flam  or  Stock 
PR-Prints 


£35.00  per  box  +  VA1 
26x12  ['(is  [FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


\_j  

YOUR  NAME 


Printed 


YOUR  NAME 


!lxl2       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAr 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 

CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
-    a  Burnley,  Lanes 

mmm  Tel:  (0282)  58701 
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STOCK  FOR  SALE 


GUARANTEED  NEXT  DAY  DELIVERY 
ON  ALL  ORDERS  RECEIVED  BY  MIDDAY 

LATE  XMAS  OFFERS 

LIMITED  ON  FIRST  COME  FIRST  SERVED  BASIS 


D,s,          ,    ,F  FrenchFragrances              MINIMUM    ORDER  QUANTI" 

FY  THREE  PER 

ITEM 

to/fct  LAULttn 

Hbr 

UUH  rn/Ct 

BEAUTIFUL  30ML  EDP  SPRAY 

30.00 

21 .00 

ESTEE  30ML  EDP  SPRAY 

18.50 

1  2.95 

rnlVAIt  LULLtLllUN   IblVIL  bUr  ornAY 

z  I  .  UU 

1  A 

1  c\.  ou 

CINNABAR  50ML  EDP  SPRAY 

27.00 

18.90 

KNOWING  75ML  EDP  SPRAY 

52.00 

33.80 

ARAMIS  120ML  AFTERSHAVE 

23.00 

13.80 

ARAMIS  900  100ML  AFTERSHAVE 

24.00 

14.40 

YSL 

RSP 

OUR  PRICE 

KOUROS  30ML  EDT  SPRAY 

SPECIAL 

9.95 

OPIUM  60ml  EDT 

32.00 

19.20 

PARIS  75ml  EDT  SPRAY 

28.50 

1  7.95 

JAZZ  100ML  AFTERSHAVE 

19.00 

12.95 

"Y"  75ml  EDT  SPRAY 

22.00 

1  1 .00 

RIVE  GAUCHE  100ML  EDT 

SPECIAL 

12.95 

rnCj  1  iuC  of  I/UllCO  1 IL//V 

D  c  r> 
Hbr 

UUH  rHIUt 

PALOMA  PICASSO  30ML  EDP  SPRAY 

25.50 

1  5.50 

ANAIS  ANAIS  50ml  EDT  SPRAY 

21 .00 

1  2.95 

LOU  LOU  100ML  EDP  SPRAY 

37.00 

19.90 

CACHAREL  50ML  AFTERSHAVE 

1  5.95 

9.50 

*  STAR  BUYS 

RSP 

OUR  PRICE 

JOY  30ML  EDT 

23.00 

12.95 

FAHRENHEIT  100ml  AFTERSHAVE  SPRAY 

24.50 

13.75 

GUCCI  60ML  AFTERSHAVE 

1  5.25 

7.50 

FENDI  50ML  EDT 

27.00 

15.50 

MISS  DIOR  50ML  EDC  SPRAY 

18.00 

10.50 

QUORUM  50ML  EDT  SPRAY 

16.75 

8.95 

PACO  125ML  AFTERSHAVE 

23.75 

1  1 .95 

POLO  50ML  AFTERSHAVE  SPRAY 

18.95 

1  1.45 

IF  YOU  REQUIRE  FURTHER  INFORMATION  ON  ADDITIONAL  OFFERS 
AVAILABLE  OR  YOU  WOULD  LIKE  A  VISIT  FROM  ONE  OF  OUR  SALES 
REPRESENTATIVES  TO  DISCUSS  YOUR  CHRISTMAS  REQUIREMENTS 
IN  MORE  DETAIL  PLEASE  PHONE  OUR  HOTLINE  (10  LINES) 

0628  810404 
FAX:  0628  810225 

THESE  OFFERS  ARE  IN  ADDITION  TO  ANY  OTHER 
PROMOTIONS  CURRENTLY  AVAILABLE  FROM  A&G  IMPORTS 
VALID  ONLY  -  BETWEEN  10TH-21ST  DECEMBER  1990 

A&G  Imports  Limited 

Unit  11,  Treadawav  Technical  Centre.  Treadawav  Hill,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9RS 
Telephone:  (0628)  810404;  telex:  846901  AND  G;  Fax:  (0628)  810225 

Terms  &  Conditions 

1.  A  delivery  charge  of  £5.00  will  be  made  on  all  orders  supplied  under  6.  All  orders  subject  to  availability  —  no  'to  follow' 

£200  + VAT  7.  Due  to  price  changes  made  by  manufacturers  we  reserve  the  right  to  change 

'1   All  orders  will  be  confirmed  by  telephone  before  shipment.  prices  stated. 

3.  Payment  strictly  C.O.D.  8.  The  goods  remain  the  property  of  A&G  Imports  Limited  until  payment  is 

4.  All  claims  to  be  made  within  5  days  of  receipt  of  goods.  received  in  full  and  we  reserve  the  right  to  uplift  goods  in  the  event  of 

5.  We  reserve  the  right  to  limit  quantities.  non -payment 

Name   Address  


Tel.  No. 
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APPOINTMENTS 


New  directors 
at  Moss 

Moss  Chemists  have  promoted 
two  pharmacists  to  fill  newly 
created  positions  on  their  board. 

Caryl  Webb  takes  up  her 
appointment  as  retail  operations 
director  on  January  1,  and  is 
believed  to  be  the  only  female 
director  of  a  large  multiple.  She 
has  been  with  the  company  for  15 
years,  starting  as  a  pre- 
registration  graduate  at  the 
company's  branch  3  in  Feltham. 


Caryl  Webb 

She  managed  branches  in 
Ashford,  Hounslow,  Yateley  and 
Shepperton  before  becoming  an 
area  executive  in  1980.  For  the 
past  year  she  has  also  been 
responsible  for  cosmetics  and 
outside  purchases. 

Steve  Duncan  joins  the  board 
as  buying  director.  He,  too, 
started  with  the  company  at  the 
Northolt  branch  as  a 
preregistration  student  after 
graduating  from  Brighton 
Polytechnic.  Having  managed 
Hounslow  and  other  branches,  he 
became  an  area  executive  in  1984 , 
and  has  become  responsible  for 
NHS  matters,  drug  buying  and 
computerisation. 

Peter  Harvey  and  Duncan 
Watts  will  become  assistant 
managing  directors,  and  will  assist 
and  advise  Barry  Andrews,  the 
chief  executive. 

Lloyds  Chemists  pic  have  appointed 
Bill  Jack  as  distribution  division 
director.  Mr  Jack  joins  Lloyds 
after  ten  years  with  Unichem. 


Diana  Apps,  managing  director  of Medipost  (UK)  Ltd,  receives  her  award 
for  Dorset  "Business  woman  of  the  year"  from  Pat  Sloman,  a  TVS 
presenter 

Medipost  head  is  Dorset 
'Business  woman  of  the  year' 


Pharmacist  Diana  Apps,  managing 
director  of  Medipost  (UK)  Ltd  in 
Weymouth,  has  been  chosen  as 
Dorset  "Business  woman  of  the 
year" for  1990. 

Mrs  Apps  entered  after  seeing 
an  advertisement  in  her  local 
paper.  Competing  against  30 
other  entrants,  she  won  the 
"small  business  owner" 
category.  She  then  had  to  give  a 
five-minute  presentation  at  a  gala 
dinner  in  Bournemouth,  and  beat 
the  three  other  category  winners 
to  become  the  overall  winner. 

Her  prizes  were  £1 ,500  cash, 
a  computer,  £1,000  worth  of 
business  training  courses,  a  free 


stand  at  the  next  Dorset  Business 
and  Industry  Exhibition,  a  shield 
and  an  engraved  glass  trophy. 

Medipost  supply  the  Medipost 
medicine  dispensing  system, 
medical  equipment,  and  nursing 
supplies  throughout  the  UK.  The 
company  was  set  up  in  1984  by 
Mrs  Apps'  husband,  and  they  both 
ran  it  part-time  until  1987,  when 
Mrs  Apps  took  it  on  full-time.  Her 
husband  rejoined  the  company 
this  October. 

The  organisers  of  the  com- 
petition were  looking  for  a  woman 
who  had  shown  determination  and 
innovation.  "I  am  elated  to  have 
won, ' '  Mrs  Apps  told  C&D ' '. 


Steve  Duncan 


Bratin  OK  have  appointed  Hans 
Gorel  as  managing  director, 
following  the  promotion  of  Jorgen 
Wedel  to  president  of  Braun  in  the 
US.  Mr  Gorel  joined  the  company 
in  1971  and  is  currently  business 
director,  shaving  products  at  the 
headquarters  in  Germany. 


Giopec  UK  Ltd  have  promoted  Sue 
Yapp  to  training  manager. 
Previously  regional  manager,  she 
joined  the  company  ten  years  ago 
as  senior  consultant. 

Ms  Yapp  is  responsible  for 
developing  the  company's  training 
programme.  One  day  courses 
cover  merchandise  and  display, 
customer  approach,  product 
demonstration  and  link  selling. 

Twelve  courses  are  scheduled 
for  January  in  the  following 
locations:  London  (January  7), 
Eastbourne  (8),  Bournemouth 
(9),  Exeter  (11),  Newcastle  (14), 
Leeds  (15),  Manchester  (16), 
Nottingham  (18),  Bristol  (21), 
Birmingham  (23),  Norwich  (24). 

Pharmacists  should  contact 
Paula  Flynn  at  Giopec  UK  Ltd. 
Tel:  0323  641244. 


DEATHS 


John   Henry   Maltby,  FRPharmS, 

Lincolnshire  pharmaceutical 
wholesaler,  on  December  9,  after 
a  long  fight  against  cancer.  Noel 
Baurnber  writes:  "Some  of  my 
earliest  memories  of  white-coated 
pharmacists  at  the  centre  of  a 
whirl  of  activity  are  those  of  John 
Maltby  in  his  Silver  Street 
pharmacy.  Little  did  I  know  that 
behind  the  shop  the  wholesaling 
side  of  F.  Maltby  &  Sons  was 
taking  shape. 

'  'The  wholesale  side  began  to 
take  over  John's  life,  and  he 
eventually  closed  the  pharmacy 
and  moved  into  larger  premises 
supplying  the  length  and  breadth 
of  Lincolnshire.  A  workaholic,  he 
stayed  in  the  office  past  midnight, 
answering  calls  for  emergency 
supplies  late  into  the  evening,  and 
giving  the  best  service  he  could  to 
contractors  and  the  public. 

"John  was  born  in 
Heighington,  educated  at  De 
Aston  Grammar  School,  Market 
Rasen,  and  emerged  from  service 
in  the  war  as  a  captain.  He  served 
on  the  Lincoln  Executive  Council 
for  many  years  until  its  demise  in 
1974;  since  then  the  Lincolnshire 
LPC  has  enjoyed  the  benefit  of  his 
wit  and  wisdom  both  as  a  member 
and  as  an  observer. 

"The  energetic  public  and 
business  side  of  John  Maltby,  a 
Rotarian,  a  member  of  the 
National  Association  of 
Pharmaceutical  Distributors  and 
the  Onward  group  of  wholesalers, 
was  continued  through  into  his 
private  life  by  support  for 
struggling  young  pharmacists.  He 
would  help  solve  their  problems 
where  it  was  in  his  power,  and 
give  his  confidence,  trust  and 
loyalty  for  years  until  those 
troubles  were  overcome. 

"Those  of  us  who  were 
privileged  to  know  John  are 
saddened  by  his  death.  To  all  of  us 
in  Lincolnshire  and  throughout  the 
wholesaling  world,  such  a  staunch 
and  practical  champion  of 
independent  pharmacy  will  be 
sorely  missed.  John  leaves  a 
widow  Joan,  and  two  sons, 
Anthony  and  David,  who  will  carry 
on  the  business." 


Typesetting  and  graphics  by  MagsH  Ltd,  Sidcup,  Kent.  Printed  b\  Riverside  Press  Ltd.  Whitstable,  Kent  Published  bv  Benn  Retail  Publications  Ltd,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW. 
Registered  al  the  PostOffu  easa  Newspaper  14/14/24s  Contents  Benn  Ret.nl  Publii  ations  Ltd  1990.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted 
in.  am  form  or  b\  am  means.  ele<  tronii  .  mei  hanical.  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Retail  Publii  ations,  Benn  Retail  Publications  Ltd  may  pass  suitable  reader  addresses 
toothei  relevant  suppliers,  If  you  do  nol  wish  to  receive  saies  information  from  cither  companies,  please  write  to  Fraser  Murdoch,  Benn  Retail  Publications  Limited.  Sovereign  Way.  Tonbndge.  Kent  TN9  1  RW. 
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THE  RI TSTNESS  PRESS 

Five  ways  better 
than  any  other 


do  a  spot  of  sponsorship  —  every 
department  was  coming  up  with 
a  different  business  to  business 
promotion  idea.  Unfortunately  it 
is  Muggins  here  who  has  to  make 
them  all  work,  without  going  over 
budget.  It's  no  wonder  I  had  a 
headache  every  night. 

That's  why  this  booklet  is  such 
a  godsend.  It  proves  conclusively 
that  we  should  concentrate  more 
into  the  Business  Press  instead  of 
spending  my  valuable  time  and 
money  on  completely  unproven 
promotional  gambits. 

It  shows  that  the  Business  Press 
is  clearly  the  number  one  medium 
for  business  to  business  promotion 
because  it  achieves  a  total  of  ten 
key  objectives  better  than  any 
other  medium. 

It  proves  that  96%  of  main 
board  directors  make  time  to  read 
at  least  3  business  publications 
regularly.  They  rate  these  far 
higher  than  the  National  Press  for 
new  ideas,  market  understanding 
and  contribution  to  sales  growth. 

And  most  impressive  of  all,  it 
demonstrates  that  the  Business 
Press  offers  these  unique  benefits 
at  a  lower  cost  than  absolutely 
any  other  medium. 

OK,  so  it's  not  as  exciting  as 
the  Karma  Sutra.  But  it's  easier  to 
follow,  the  advertising  is  getting 
better  results  than  ever  before, 
and  I'm  seeing  more  of  the  family. 
I  recommend  you  send  for  your 
free  copy  of  this  booklet  now  and 
put  more  of  your  money  where 
your  market  is." 


*  • 


BBP 


PO  Box  362,  Bristol  BS99  7GF. 


Numark  has  some  great  ideas  for  1991  and  We'll  give  you  more  information  when  the  time 

we'll  be  unveiling  them  very  soon.  Building  on  the  comes.  But  for  now  everyone  at  Numark  would  just 
improvements  and  innovations  started  this  year,  like  to  wish  you  all  a  very  merry  Christmas  and 
these  new  ideas  are  sure  to  get  the  New  Year  off  (what  else?)  a  pros- 
to  a  great  start.  perous  New  Year 
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